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NEW INDEX NUMBERS OF FARM MARKETINGS AND HOME CONSUMPTION

by

Ernest W. Grove, Head, Farm Income Estimates Section,

a
Margaret F. Cannon,

Purpose of the Index Numbers

This report presents a new index of the
volume of farm marketings and home con-
sumption. It provides for the first time a
complete set of subindexes in this new
series. And it gives detailed weight-period
data on prices, quantities, and values under-
lying the index numbers. '

The new index was designedas a summary
measure of changes in the quantities in-
cluded in the commodity elements of real-
ized gross farm income. It covers all
commodities included in gross farmincome
except those few that are estimated on a
value basis and for which no quantity in-
formation is available. It includes quan-
tities of farm products sold by farmersand
also quantities consumed directly in farm
households on farms where grown. These
are usually referred to collectively as
‘“*home consumption.’’

Like gross farm income, new index
numbers are available on a calendar-year
basis back to 1910. There are three prin-
cipal index series comprising (1) the volume
of farm marketings, (2) the volume of home
consumption, and (3) the volume of farm
marketings and home consumption. Inaddi-
tion to these annual indexes, monthly index
numbers have been prepared from 1947 to
date for the marketings component.

The three principal indexes are divided
into subindexes for all crops and all live-
stock and livestock products, and for each
of the major crop and livestock commodity
groups. A set of subindexes also provides
a breakdown between food and nonfood com -
modities. The index for home consumption
covers food products only, because noquan-
tity data are available for fuel wood, the
only nonfood home consumption item in-
cluded in gross income.

*With the assistance of Eunice P, James, Mildred E. Stringer,
Frances A. Spafford, and Cerelda J. Davis.
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Analytical Statistician,
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Although measurement of the physical
volume factor underlying gross income is
the main purpose of the index, italso serves
other purposes. One example is use of the
marketings index as a measure of the total
volume of farm products requiring trans-
portation. Most important, however, the
major subindex for food products servesas
a measure of changes in food production on
farms as indicated by farmers' sales and
home consumption. The food index combines
all farm products used primarily for food.
It represents aboutthree -fourths of the total
index in terms of commodity coverage.

Current up-to-date index numbers in the
marketings and home consumption series
may be found inperiodicissues of The Farm
Income Situation and The National Food
Situation. Every issue of The Farm Income
Situation includes index numbers of the
volume of marketings for the most recent
months. These monthly index numbers are
not adjusted for seasonal variation, but they
make possible a useful comparison of the
current situation with corresponding months
of previous years. In addition, revised an-
nual index numbers will be reported in The
Farm Income Situation in September or
October each year, along with preliminary
indications for the current year.

Table 1 of The National Food Situation
provides a regular up-to-date summary of
the annual indexnumbers, including the total
index for all commodities but with main
emphasis naturally on the food subindexes.
At regular intervals throughout the year, it
includes preliminary index numbers for the
year as a whole based on the latest crop
production estimates and other available
information. These are used as an indica-
tion of prospective food supplies for the
year.

Description of Results

Changes over time in the index of the
volume of farm marketings and home con-



sumption, and in its principal subindexes,
are best summarized and interpreted with
reference to the accompanying charts (fig -
ures 1 to 5). Figure 1 contrasts the move-
ments in marketings and in home consump -
tion in relation to the total index for the two
combined. The volume of farm marketings
has risen substantially during the last 45
years, and although volume of home con-
sumption has declined, its weight inthe total
index is so smallthatthe increase in volume
of marketings plus home consumption has
been only a little less than the increase in
marketings alone. Total volume of farm

marketings has more than doubled since
1910, and the volume of farm marketings
plus home consumption has increased 90
percent. More than half of the totalincrease
occurred in the single decade 1935-45.
Total volume of farm food products con-
sumed directly in farm households has
declined rather steadily during the last 45
years, except for a sharpup-turn during the
depression years of the early 1930's. The
decline in home consumption of livestock
products has been somewhat less marked
than the decline in crops. Most of the drop
in home consumption was associated with a
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rapidly declining farm population. But some
downward trend is evident in the volume of
home consumption even after it is put on a
per capita basis, so that part of the decline
must be attributed to the increasingavaila-
bility of foods for purchase by farm families,
and perhaps also to an increase in their
purchasing power.

Per capita volume of home consumption
has declined about 10 percent since 1910
(figure 2). The increase in total home con-
sumption during the early 1930's is only
p?.rtl}r eliminated on a per capita basis, in-
dicating some reversion to a dependence on

home-produced food during depression
years. An even sharper increase in per
capita home consumption occurred during
World War II, when availability of purchased
food, especiallylivestockitems, was limited
by rationing.

Figure 2 also shows the volume of mar-
ketings plus home consumption per capita
of the total population in the United States.
Because of marked variation in export de-
mand for farm products, changes in per
capita total volume are not so readily in-
terpreted as those in home consumption
alone. However, the downward trend in per
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capita marketings and home consumption
in the decade 1925-35 is noteworthy, as is
the even sharper up=-trend in the following
decade. Perhaps the main conclusion to be
drawn is that, on a per capita basis, volume
of farm products tends to decline in re-
sponse to a long-run decline in demand,
and rises rapidly in response toa sustained
increase in demand. Per capita volume of
farm marketings and home consumption
reached a peak in 1944, and during the next
10 years followed a slight downward trend.
In its effects on farm prices and incomes,
however, this recent decline was not enough
to offset a sharp reduction in export de-
mand for farm products since the war and
early postwar period.

Trends in food and nonfood products in
the index have been quite different (figure
3). Since 1910, volume of food marketings
and home consumption has nearly doubled
and has increased about 25 percent more
than the volume of nonfood marketings.
Volume of food products increased fairly
steadily during the whole period, but the
sharpest increase occurred in response
to the increased demand for food during
World War II. Volume of nonfood marketings

increased a little between 1910 and 1940,
but rose about 50 percent after 1940.

Except for wool and a few minor items,
the nonfood index is composed entirely of
crops. These include cotton, tobacco, feed
crops, legume and grass seeds, and oil-
bearing crops other than peanuts. Both
seed and oil-crop groups have risen sub-
stantially during the last half century.
The nonfood index is dominated by tobacco,
feed crops, and cotton. Only moderate
increases have occurred in tobacco and
feed crops, primarily in the last 15 or
20 years. Cotton exhibits marked year-to-
year fluctuations but hardly any long-term
trend.

The volume of food crops marketed, on
the whole, has increased somewhat more
than that of nonfood crops. Consequently,
the index for all crop marketings in figure
4 shows a slightly greater upward trend
than the index for nonfood marketings in
figure 3. Marketings of vegetables, fruits,
food grains, and sugar crops all show
some increase, the size varying from
large to small in the order listed.

As shown in figure 4, marketings of
livestock and livestock products have ex-
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panded more rapidly than crop marketings.
The increase was especially marked dur-
ing World War II, a period in which there
were large exports of meat and dairy
products and some substitution of poultry
for meat animals in the domestic market.
Another sharp increase in the marketings
of livestock and livestock products started
in 1949 and continued without interruption
to the present time.

Subindexes for crop marketings are too
numerous and their movements too diver-
gent for graphic summary, but major
subindexes inthe livestock group are readily
summarized (figure 5). By far the largest
increase was in poultry and eggs, for which
total marketings almost quadrupled in the
last 45 years. Almost three-fourths of this
increase occurred after 1940, due in sub-
stantial part to the phenomenal increase in
marketings of broilers. Dairy products
show the second largest increase in the
livestock group, with meat animals third.
Marketings of dairy products rose fairly
steadily during the last half century for
a total increase of approximately 165 per-
cent. The growth in sales of meat ani-
mals has been less steady and less rapid,

but even so, they have about doubled since
1910.

Comparison with Other Volume Indexes

The new index replaces the previously
used annual index of farm production for
sale and home consumption. It differs from
the old index in that: (1) The base period
is shifted from 1935-39 to 1947-49; (2)
more up-to-date price weights (1947-49)
are used for the period since 1939; (3) the
commodity coverage is increased; and (4)
crops sold or consumedinthe calendar year
are included regardless of when they were
produced. The old index of production for
sale and home consumption included crops
sold or consumed from the given year's
production, although some of the sales and
consumption actually extended into the next
calendar year.

The monthly and annual index of the

physical volume of farm marketings has
also been replaced bythe marketings com-
ponent of the newindex. The newmarketings
index differs from the old in the following
details: (1) The base period is shifted from
1935-39 to 1947-49; (2) more up-to-date
price weights are used for the period be-




ginning with 1940; (3) the Fommodity cov-
erage is increased; (4) subindexes for food
and nonfood commodities are provided; and
(5) annual index numbers, previouslyavail-
able only back to 1929, are extended back
to 1910.

The new index of marketings and home
consumption differs in concept though not
generally in commodity coverage from the
index of farm output. The main difference
is in year-to-year timing, for both indexes
reflect long-run changes infarm production
for human use. The farm-output index
covers total production in the calendar
year, including increases or decreases in
the physical volume of farm inventories,
as well as marketings and home consump-
tion during the year. In years whenfarmers
sell or consume more than they produce,
the marketings-and-home-consumption in-
dex tends to be higher than the farm -output
index; and conversely, it tends to be lower
in years when farmers are buildingup their
inventories.

An important aspect of this difference
with respect to inventories is in the treat-
ment of feed crops. The crop component of
the farm-output index credits farm-pro-
duced feed in the year in which it was
produced, and the livestock component isin
terms of ‘‘product added'’ after a deduction
for feed consumed bylivestock. On the other
hand, the marketings-and-home-consump-
tion index includes only feed soldinits crop
component and credits other feed indirectly
in the form of livestock in the year the
livestock is sold or consumed, which is
usually the year following that in which the
feed was produced. This difference in
treatment obviously affects comparability
of the separate crop and livestock com-
ponents of the two indexes, but on an over-
all basis it is merely a special case of the
major difference with respect to inven-
tories. The farm-output index reflects net
increases or decreases in numbers and
weight of livestock on farms and increases
or decreases in stocks of farm-produced
feed; the marketings-and-home-consump-
tion index excludes both.

In short, the farm-output indexmeasures
the volume of farm production when it is
produced, whereas the new index reflects
it only as it enters the marketing system
in the form of sales byfarmersoras direct
consumption in farmers' households. But
!aecausg of this characteristic of the new
index, it is the more suitable one to use in
analys'es that relate to the marketing, trans-
portation, or consumption of farm products.

Another new volume indexprepared inthe
United States Department of Agriculture is
the index of supply-utilization of all farm
commodities. The production subindex of
this supply-utilization index falls conceptu-
ally somewhere between the farm-output
index and the marketings-and-home-con-
sumption index, for its livestock component
represents a net marketings concept,
whereas its crop component covers total
output. This index, combining output with
marketings, was chosen as the most con-
venient starting point for index-number
analysis of the total supply and utilization
of all domestically produced and imported
agricultural commodities. It is a special
purpose index designed for comparability
with indexes of other factors affecting sup-
plies of agricultural products, such as ex-
ports and imports. Either the farm -output
index or the marketings-and-home-con-
sumption index is likely to be more suitable
for most other analytical uses.

The production subindex of the supply-
utilization index differs from the index of
farm marketings and home consumption in
that it includes (1) crops used for feed and
seed on farms where grown, (2) changes in
farm inventories of crops, and(3) slaughter
rather than marketings of meat animals so
as to avoid double counting of feeder live-
stock, but (4) makes no deduction to offset
the double counting involved in (1).

Another difference is that the supply-

- utilization subindex starts in 1924 and uses

1947-49 price weights throughout the whole
period, whereas the marketings and home
consumption index starts in 1910 and uses
two weight periods, 1935-39 and 1947-49.
The supply-utilization subindex is broken
down between food and nonfood commodities.
The food group in this case, however, in-
cludes all commodities with any food use
whatever in the United States, in contrast
to the index of food marketings and home
consumption which includes onlythose com-
modies used primarily for food. Thus, feed
grains are counted as food products in the
supply-utilization subindex, but as nonfood
products in the marketings-and-home -con-
sumption index. Since the production and
sale of feed grains can change markedly
from one year to the next,depending mainly
on weather conditions, the two indexes of

food products may differ substantially from
each other in some years.

Method of Calculation

The index of marketings and home con-
sumption is calculated by the familiar



welghted aggregate method. Quantities for
each year are multiplied by fixed prices
as Wweights; then price-quantity aggregates
for individual years (or months) are ex-
pressed as percentages of the average
price-quantity aggregate in the base period
(1947-49). The price used as the weight for
each commodity is itselfa weightedaverage
of prices during several calendar years in
which the average price reported as of the
middle of each month in each State is
weighted by the quantity sold during the
month in that State. The same price weight
is used for marketings of a commodity and
for the quantity, if any, used as home con-
sumption.

The old index of production for sale and
home consumption used 1935-39 average
prices as weights for the whole period from
1910 to date. The new index uses them for
the years 1910-39 only, and adopts 1947-49
average prices as weights for subsequent
years. The 1910-39 price-quantity aggre-
gates based on the older weights have been
adjusted or ‘‘spliced’ to the levels indi-
cated by the newer weights on the basis of
overlapped calculations for the single year
1940. Such a splicing adjustment was made
in the aggregate of each group for which a
separate index-number series was com-
puted.

The index is constructed primarily as a
measure of changes in physical volume
associated with changes in realized gross
farm income. As this is its purpose, com-
modities for which quantity data are not
available for the whole period covered by
the index are introduced into the price-
quantity aggregates in the year they are
first included in gross farm income--or
dropped out in the year theydisappear from
gross farm income. In other words, no
‘‘splicing’* has been necessary for the
purpose of bringing new commodities into
the index or dropping old ones out. Where
this occurred, of course, the quantities in-
volved were actually zero or negligible be-
fore a commodity was introduced, or had
become so by the time it was dropped.

Composition and Coverage

The over-all index of marketings and
home consumption is broken down in three
different ways: (1) between crops on the one
hand and livestock and livestock products
on the other, (2) between marketings and
home consumption, and (3) between food and
nonfood products. Subindexes are available
for the principal commodity groups that
compose each of the six major index totals.

The individual commodity composition of the
indexes and subindexes is shown in tables
9 to 13.

The marketings component of the index
includes net quantities placed under Com-
modity Credit Corporation loan just as net
receipts from such loans are included in
cash receipts from farm marketings. Quan-
tities placed under loan are included in the
marketings index for the month in whichthe
loan is made. If later the loan is repaid and
the commodity redeemed, the quantity so
redeemed is a deduction in the marketings
index for the month of repayment.

Following is a list of commodities or
commodity groups omitted from the old
annual index of production for sale and home
consumption, but added to the new index:
Turkey hatching eggs, honey, beeswax, bees,
horses and mules, tung nuts, dry field
peas, mung beans, avocados, dates, limes,
persimmons, pineapples, pomegranates, fil-
berts, 49 types of legume and grass seed,
broomcorn, flax fiber, hemp fiber and seed,
peppermint, spearmint, popcorn, and vege-
tables grown under glass. The new index
also includes all truck crops, both sales
and home consumption, whereas the old in-
dex covered only commercial production.

As compared with the old monthly index
of the physical volume of farm marketings,
commodity coverage in the new monthly
marketings index has been increased by
the commodities listed in the preceding
paragraph plus mohair, buckwheat, rye,
sorghum grain, apricots, cherries, cran-
berries, figs, olives, plums, prunes, al-
monds, pecans, walnuts, sugar crops,
cowpeas, and hops.

Still omitted from the new index are: (1)
Ducks, geese, guineas, pigeons, quail, and
pheasants; (2) goats, rabbits, fur animals,
and pelts; (3) boysenberries, blackberries,
dewberries, blueberries, loganberries,
youngberries, currants, and gooseberries;
(4) nectarines, bananas, guavas, jujubes,
mangoes, papayas, pricklypears, quinces,
sapodillas, kumquats, loquats, and tange-
loes; and (5) forest, nursery, and green-
house products.

The list of commodities included in gross
jncome for which no quantity data are
available is fairly long. Altogether, how-
ever, they account for only 3 percent of the
commodity total included in realized gross
farm income, the over-all coverage having
been increased from 94.4 percent of gross
income in the old index of production for
sale and home consumption to 97.0 percent
in the new index of marketings and home



consumption. Commodity coverage in the
old monthly index of the physical volume of
farm marketings was only 93.7 percent of
total cash receipts as compared with 97.2
percent in the marketings component of the
new index.

These percentages and those given below
are based on 1950 prices, quantities, and
values, but they would apply approximately
as well to other recent years. Commodity
coverage as a percentage of gross income
has been increased as follows in the new
index of marketings and home consumption
as compared with the old index of production
for sale and home consumption:

old New
Total marketings and home

consumption...cceeecececees.  94.4 97.0
Marketings «..oee.e ceeesssees 95,6 97.2
Home consumption ........ 76.8  94.1
Livestock and products.. 99.3 99.7
CTODPS teeeecsscsecrennsonnansss  87.8 93.2
Food products .c..eeeeeenees 97.1 99.5
Nonfood products .......... 86.3 89.3

Coverage is now almost complete with
respect to (1) marketings, (2) livestock and
livestock products, and (3) food items. It is
less so in the case of (1) home consumption,
(2) crops, and (3) nonfood items because of
the continued exclusion from the index of
forest, nursery, and greenhouse products.
These excluded items are in the crop cate-
gory, mostly nonfood, and forest products
are important in home consumption (fuel
wood). Yet, home consumption is also the
category that shows the biggest improve-
ment, from only 77 percent in the old index
to 94 percent in the new. The main reason
in this case is the inclusion of truck crops
produced in farm gardens.

Limitations in the Results

The new index is an improvement over
the old index series that it replaces. It is
well designed for its primary purpose, but
for general-purpose use there remain two
difficulties that could not be overcome.
These are (1) the problem of duplication re-
sulting from interfarm sales, and (2) the
problem of mixed food and nonfood uses for
some commodities.,
~ The marketings component of the index
includes some interfarm sales of livestock,

feed crops, and seeds. The extent of such
duplication cannot be determined exactly,
but it probably did not exceed 10 percent of
the 1950 price-quantity aggregate for the
combined index. Year-to-year changes in
the index are affected only to the extent that
purchases of farm products by other farm-
ers are a varying proportion of total
marketings and home consumption from
year to year. The proportion of interfarm
sales included in the index is not constant.
But changes are usually rather small; and
they probably make little difference on an
index-number basis.

The effect of duplication is even lessim-
portant for the food component alone. In-
terfarm sales of livestock, the only dupli-
cated food item, probably represented about
6 or 7 percent of the 1950 price-quantity
aggregate for the index of total food products.

Interfarm sales are included in the index
to the same extent that they are included in
gross farm income. Thus, some duplication
is essential if the index is to serve its
primary purpose, and there are other uses
for which inclusion of interfarm salesisnot
undesirable--or even essential--as in the
measurement of transportation require-
ments. It is likely to be a weaknessin some
possible uses of the index, however, and it
is mentioned for that reason. The farm-
output index is recommended to those who
need a volume index entirely net of inter-
farm sales.

The second difficulty arises from the fact
that many farm products have both food and
nonfood uses. For example, the meat ani-
mals, included in the food index, have some
important nonfood byproducts suchas hides.
On the other hand, soybeans and cottonseed
are counted as nonfood items although about
40 percent of their end-use value is intheir
oils as an ingredient of food products. Simi-
larly, most of the ‘‘food grains'' are used
in small quantities as feed for livestock,
whereas most of the ‘‘feed grains'' are
used in some small measure for human
consumption.

Each of the farm products included inthe
index has been allocated to the food ornon-
food group in accordance with its major
use as indicated by end-product values.
This procedure was unavoidable but essen-
tially arbitrary, and it may have introduced
a little distortion in the food and nonfood
components of the index. But any such
effect is limited by considerations similar
to those previously mentioned in connection
with the problem of duplication. There is
no ambiguity in the uses of many farm



Products, and secondary uses distinguish-
able for others are in the vast majority of
cases relatively unimportant. These re-
lationships have a certain degree of sta-
bility from one year to the next, and the
effects of arbitrary classificationare prob-
ably small on an index-number basis.

Relation to Index of Prices Received

The previous section considered the limi-
tations inherent in the new index for some
of its subsidiary uses. The main purpose
of its construction, however, was toprovide
a measure of the physical volume factor
underlying the estimates of realized gross
farm income--in other words, a quantity
measure to be used, together with the price
index already available, in the analysis of
changes in farm income. The question re-
mains as to how well the new index fulfills
its objective.

This question resolves itself into the
question as to whether the marketings com -
ponent of the new index, in conjunction with
the index of prices received, satisfactorily
accounts for variations in cash receipts
from farm marketings. As an aid inthisin-
terpretation, figure 6 summarizes changes

since 1910inthe volume of farm marketings,
prices received for farm products, and total
cash receipts from farm marketings, with
all three expressed as index numbers on a
1947-49 base. The volume and price in-
dexes multiplied together for anyparticular
year should equal the index of cash re-
ceipts for that year in figure 6. This calcu-
lation works out for most years within a
very narrow margin of error.

The fact that the price times volume
generally equals cash receipts on an index
number basis means that the long-run
bias to be expected in any fixed weight in-
dex, whether of price or volume, is not
evident here. Early-year weights tend to
produce an upward bias in index numbers
for later years. Relatively high prices and
low volume in the early period tend to be
associated with increasing relative volume
and lower relative pricesinthe later period.
And relatively low prices and large volume
in the early period tend to be associated
with relatively higher prices and relatively
smaller volume in later years. Just as
early-year weights tend to produce an up-
ward bias in index numbers, recent-year
weights tend to produce a downward bias.
Actually, the price and volume indexes are

INDEXES OF MARKETINGS, PRICES,
AND CASH RECEIPTS

% OF 1947-49

100

L Volume of farm marketings

/S5 —

Prices of
farm products

50

25

O bl

Cash receipts from marketings
N AT SN EEE TS NN R

l|11|||ll

1910 1920 1930

U. S. DEPARTMENT OF AGRICULTURE
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AGRICULTURAL MARKETING SERVICE

1940

NEG. 3107-56 (4)

Figure 6
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both based on two weight periods in an ap-
parently successful attemptat compromise.

The fact that no long-run bias can be
discovered in the price and volume indexes
in relation to cash receipts does notneces-
sarily prove the accuracy of allthree. They
are all based on approximately the same
price and quantity information, and all that
has been proved is that this information was
rather consistently used in each of the three
series. In fact, it is not impossible that
biases of an offsetting nature are at work.
The prices received index and the market-
ings index are comparable in their com-
modity coverage, but not in their weighting
systems. As previously noted, the mar-
ketings index uses 1935-39 average prices
as weights through the year 1939, and
1947-49 prices thereafter. The prices re-
ceived index is based on average quantity
weights for the six years 1924-29 in the
period from 1910 to 1934, and on 1937-41
quantity weights from 1935 to date.

Another source of possible discrepancy
is the inclusion in cash receipts of such
items as forest, nursery, and greenhouse
products which, forlack of data, are included
neither in the volume index nor in the price
index. Because of these differences in
weighting systems and coverage, compari-
son of the product of the two indexes with
cash receipts may not be an adequate test
of the accuracy of the indexes themselves.
Yet there is some satisfaction in knowing
that the index numbers satisfy the only test
available.

Although no long -run bias was discovered,
some short-run or year-to-yeardiscrepan-
cies were found between the price and
volume indexes. An ‘‘implicit’’ price index
for each year was derived by dividing total
cash receipts by the index of total market-
ings, and then expressing the quotients as
index numbers on a 1910-14 base. Differ-
ences between the implicit price index so
calculated and the annual average index of
prices received are rather small in most
years, and not always inthe same direction.
But differences in some years are large
enough to require an explanation.

10

Analysis of these differences indicates
that they are closely associated with the
trend of prices during the year in question.
If prices were declining during the year,
the implicit price index is almost always
lower than the published price index. On
the other hand, if prices were risingduring
the year, the implicit price index is gen-
erally higher than the published price
index.

These discrepancies arise from the fact
that the annual index of prices received is
a simple unweighted average of the 12
monthly index numbers, whereas the im-
plicit price index represents a weighted
average of prices received throughout the
year. Since the volume of marketings is
generally about 50 percent larger in the
second half of the year than in the first
half, a decline in prices during the year
means that a simple average of the 12
months gives too little weight to the lower
prices in the second half and too much
weight to the higher prices of the firsthalf.
Conversely, when prices are rising, a
simple 12 -month average price index gives
too little weight to the higher prices in
the second half of the year and too much
weight to the lower prices in the first
half.

This possible source of bias inthe short-
run analysis of changes infarmincomeis of
little importance when there are nomarked
price trends during the year. When there
are such trends, however, they must be
taken into account if errors in income
analysis are to be avoided. For example,
the implicit price index is considerably
lower than the published index for 1920,
1937, 1951, and 1952, when prices declined
rapidly during the year. On the other hand,
for 1941, 1946, and 1950, when prices rose
substantially, the implicit price index is
noticeably higher than the published index.
Although discrepancies were not large in
1953 and 1954, the generally downward
trend of prices in those years produced
implicit price indexes one and two points,
respectively, below the 12-month average
index numbers of prices received.



Table 1l.- Farm markevings and home consumption: Index numbers of volume ’
by major subindexes, 1910-5L

(1947-49 = 100)

Marketings Home consumption
Year ! Livestock . Livestock :

: and : Crops : Total and . Crops . Total

. products . Droducts
1910 50 53 51 135 138 136
on 5k 57 55 134 138 135
1912 53 59 55 132 143 135
1013 53 58 55 132 134 133
1914 52 59 55 132 139 13k
1915 S 63 58 135 140 136
1916 56 59 58 132 134 133
1917 : 56 56 56 131 12 134
1918 : 61 61 61 132 138 134
1919 : 62 62 62 131 131 131
1 8 59 58 127 136 130
1% 28 6k 60 126 128 127
1922 63 60 62 126 139 129
1923 68 60 64 124 128 125
1924 : 69 67 68 126 122 125
1925 67 65 66 123 18 122
1926 : 68 69 68 123 127 12k
1927 : 69 69 69 123 16 121
1928 : 70 69 70 119 124 120
1929 : 70 70 70 15 121 7

. 66 68 118 121 119
r : 70 66 68 124 133 126
1932 69 63 66 132 134 132
1933 . 71 61 67 132 135 133
193% : Th 56 66 127 128 b
1935 : 65 57 61 120 133 oy
1936 : 71 60 66 121 121 1o
1937 ;69 70 70 18 18 =
1938 72 73 72 19 12 100
1939 : 76 Th 75 120 129
1940 : 81 72 7 nr = e
1941 g‘; 73 12 o 126 1k
1942 :
135 103 1 53 2 = oW
1944 : 107 85 98 115 13
1945 : 105 87 2 1 12 13
S 1 % S A
1 :
0 o6 o7 100 o8 59
1949 . 101 106 103
1950 : 103 96 100 %2 33 3?
1951 107 91]. 101 92 % 87
1952 : 109 100 105 8 85 82
1953 13 107 oo 78 82 9

Continued -
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Table 1.- Farm marketings and home consumption: Index numbers of volume,
by major subindexes, 1910-54 - Continued

(1947-49 = 100)

Marketings and home consumption Food :
: : : : : ! Nonfood
Year ! Livestock | : : . Marketings . marketings

: and : Crops . Total . Marketings . and home 1/

products . consumption .
1910 : 59 57 58 48
1911 : 62 61 61 51 gg '618
1912 : 61 63 62 51 60 70
1913 : 61 62 61 51 59 70
191k : 60 63 61 52 60 64
1915 : 62 67 64 5k 62 T1
1916 : 6L 63 6k 55 63 68
1917 : 64 60 62 54 62 63
1918 : 68 65 67 60 67 67
1919 : 69 65 67 59 67 68
1920 : 65 63 6
1921 : 65 67 65 gg 21; gg
1922 : 69 64 67 62 68 62
1923 : 73 63 69 65 T1 62
192k : 75 70 T2 67 73 2
1925 : 3 68 70 6k 70 '7(u
1926 : 73 T2 73 66 T2
igg : ;(4 Tl T3 68 T3 ";Z

: 5 T2 T 6
1929 75 T2 Th 68 ?’: gg
1930 : 75 69 2
1931 : 76 69 $3 23 "E %
1932 : 75 66 T 66 73 6
1933 : 7 64 T2 67 Th 67
1934 : 79 60 1 69 T 2
1935 : 70 61 66 63 & 2
1936 : 76 63 71 67 2 22
1937 . 73 T é 13 83
1938 : T7 T5 76 72 13 75
1939 : 80 76 79 T g ;lé
140 : 8y
14 L e 7 B 5 o [y
1942 X 95 83 % or 5 71
1943 : 104 81 ol 97 o 1
Lokk ;107 87 99 102 125 o
1945 : 106 89 99 102 o o
1946 : 10k 87 97 101 203 8
1947 : 103 96 100 102 i 18
1948 : 97 98 97 88 102 92
1949 : 101 106 9 %

: 103 100 100 13
1950 : 102
1951 : 105 g?p 13% }_80 29 29
% 2107 99 T 108 % 4
195k . 109 106

; 113 101 108 11 108 %%g

1 :
1/ There are no nonfood items in the home consumption index
12



Table 2.- Farm marketings: Index numbers of volume, by cammodity groups, 1910-5k y

(1947-49 = 100)

Livestock and products Crops
, : ; . Cotton
Year Meat ' Dairy | Pomrv . Total | Food  Feed | (Unt ..o
imals | products | : 2/ ‘ grains ° crops and
eggs
: : : . . seed)

1910 59 42 35 50 W7 68 18 48
T '3 38 5k 48 63 102 52
ma - 22 '3 37 53 53 66 98 ko
1915 62 L7 38 5k 68 65 102 51
1916 : 67 48 37 56 62 68 193 27
191 : 67 50 36 56 %9 €3 78 2!
191 : 76 50 36 61 69 75 7h el
1919 : T3 53 Lo 62 69 60 & o
1920 : 67 53 39 58 60 67 75 6o
1921 : 65 56 Lo 58 72 81 7 70
922 ;T3 58 L 63 6l 73 70 o
1923 : 19 62 L7 68 59 66 71 &3
1924 : 80 6L 48 69 65 75 89 6L
1925 : Th 66 L9 67 49 6k 107 66
1926 : T3 68 52 68 60 68 115 gg
1927 : T3 T0 55 69 69 22 lgho 68
1928 5 T2 55 70 67 69 100 ¢
929 73 76 55 70 63 2 10 7
30 : 6 7 57 70 56 56 97 76
lggl ' 73 78 54 70 57 b7 103 7g
1932 : 69 78 52 69 L9 ZZ Zg 28
33 Th 78 53 71 43 61 & 56
193 81 17 52 T 35 s 8 62
1935 : 62 T7 50 65 h3 3k » 63
1936 12 19 Sk 7 ﬁ 18 8 %
1937 : 67 80 56 69 2 P - e
1938 71 83 55 72 5 ; 92 12
1939 : 76 83 60 6 60 7

H ) .
1940 : 83 87 64 81 gi ;{l; ?ﬁ gs
941 83 92 70 8k 4 o 65
%2 : ok 97 84 23 & 73 7 65
1943 : 106 97 100 103 ¢ £ T &
1944 : 111 99 104 107 7 n ® -
1945 : 106 103 106 105 % 2 e 20
1946 : 104 101 101 103 s & 6 2
1937 : 104 18:{L3 gg 132 100 % o @
1 . 3
lghg : 132 102 106 101 98 121 116 5

. 98
1950 : 101 102 113 :iga % 1{1% ;{g S8
1951 : 105 100 121 1 Og I % 3 1
1955 ; e Jigg igﬁ 113 96 107 124 igg
iggi ; ﬁ; 111 130 117 9 11, 101

Continued -
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- - Continued
Table 2.- Farm marketings: Index numbers of volume, by commodity groups, 1910 5h‘l/

(1947-49 = 100)

Crops - Continued

" : All
: : . : : : ! commodities
Year : 01 ! Vege- : F::éts . Sugar . geeds ?g;al :

‘ crops . tables nuts : CTOP8 . : :

. 5]_

X 10 4o 46 72 2L 53
igﬂ) : 12 4o 52 79 25 57 gg
1912 : 17 Uk 60 6l 25 59 2
1913  : 1k bl Ul 75 26 58 2
91k ;w0 45 59 72 26 2 2
1915  : 10 L7 61 T4 27 3 28
1916 12 tg 5; gg gg gg 2
191 : 14 5
98 i 1s 51 4o 91 2 & &
1919 ;13 48 55 80 30 2

: 8
1920 12 Sk 60 93 37 59 5
1321 : 12 49 50 89 35 64 gg
1922 : 11 56 N 71 38 28 ¢
1923 : 13 57 69 76 37 o o
192F 22 61 67 75 L6 7 s
1925 19 61 62 73 L8 65 o
1926 16 59 78 n b7 69
1927 : 21 63 68 T2 56 69 69
1928 20 65 75 69 L9 69 70
1929 18 70 72 73 62 70 70
1930 21 69 72 88 59 66 68
1831 : 17 67 84 79 53 66 68
1932 : 20 65 T 87 L8 63 66
1933 : 15 68 1 101 57 61 67
193k : 18 T1 T0 80 53 56 66
1935 : 25 73 8k 87 58 57 61
1936 ol T2 75 9k 55 60 66
1937 : 25 T4 87 95 66 70 ()
1938 : 34 76 88 115 78 73 T2
1939 : Lo 76 98 109 85 Th 75
1940 : ks 79 89 109 86 72 77
1941 : 60 8k 100 99 88 73 79
1942 : 83 91 97 11k 94 80 88
1943 : 105 9k 86 83 84 79 93
19k : 8k 99 96 83 8u 85 98
1945 : 87 99 91 95 96 87 98
1946 : 85 108 105 106 108 86 96
1947 : 84 98 102 114 9L 96 99
1948 : 108 104 100 91 91 98 97
1949 108 99 98 95 115 106 103
1950 : 114 100 98 119 148 96 100
1951 : 102 103 107 96 125 94 101
1952 : 112 97 102 97 140 100 105
1953 : 107 101 103 108 125 107 110
1954 : 98 102 103 122 119 102 110

1/ Commodities included im each group are as listed in tables 9-13.

2/ Includes the "miscellaneous" group of livestock items in addition to groups shown
Separately.

3/ Includes the "miscellaneous" group of crops in addition to groups shown separately.

14



Table 3.- Home consumption: Index numbers of volume , by commodity groups, 1910-54 y

(1947-49 = 100)

f Livestock and products i Crops a1
Year °* : ! Poultry 3 : ! Fruits ° A1l ¢ ! commod-

: Meat : Dairy : g5q ¢ Total : Vege- : .4 P other ° Total ° ities

: animals : products :  eggg 2/ itebles : pupe : :
1910 : 126 157 115 135 126 174 215 138 136
91 122 155 119 13k 122 208 218 138 135
1912 : 120 155 115 132 127 220 212 143 135
1913 : 120 155 115 132 121 175 217 134 133
1914 : 119 154 115 132 123 212 209 139 134
1915 : 124 155 119 135 122 222 221 140 136
1916 s 125 153 113 132 119 181 224 134 133
1917 s 126 151 110 131 125 186 268 142 134
1918 : 133 145 114 132 124 156 261 138 13%
1919 : 135 142 11k 131 117 153 243 131 131
1920 : 134 136 110 127 119 199 237 136 130
1921 : 126 137 113 126 121 98 236 128 127
1922 : 122 136 118 126 123 206 220 139 129
1923 : 119 134 118 124 114 178 20k 128 125
1924 : 118 138 117 126 108 185 187 122 125
1925 : 11k 135 116 123 107 155 187 18 125
1926 : 11l 135 120 123 109 217 196 127 12
1927 : 110 133 123 123 109 122 190 ns 121
1928 : 106 129 119 119 112 178 179 12 ]130
1929 : 101 12k 118 115 113 142 172 121 7

: 12 122 118 113 130 188 121 119
iggf ; ﬁg 132 124 124 116 202 232 133 126

: Ly 1 132 124 127 250 134 132
1932 : 124 1ko 29 o o 1 1
1933 : 123 143 130 132 122 1 215;6 lgg 13'37)
1934 : 119 142 116 127 118 122 2‘+6 ! 1a7
1935 : 10k 137 115 120 121 148 218 1%% 124
1936 : 11 132 121 121 115 100 21 121 121
1937 : 105 128 121 118 117 155 2 og 128 121
1938 : 105 126 126 119 118 125 2o . 120
1939 : 110 125 126 120 122 140

: 124 170 126 119
e I 120 N2 my 1 e e 127 1

: " 157 12
19k ;101 116 112 o 123 a2 148 122 115
4 Lk 3 o ne 3 136 120 114
1944 ¢ 111 112 11 11 118 l:és o 115 113
194 11 111 111 112 118 0
19142 : 123 110 110 114 111 iloﬁ 519» ié? ﬁg
947 . 108 105 103 106 1°g . o1 9% 9%
948 ;101 100 9 103 9 2 o 90 % %
9 9l 95 98 9 9

M 92
195 i 86 92 100 2 5 3 O < o
950 : 8k 95 97 2 % % [t 30 87
o2 = 83 o 4y 0 86 By 70 85 82
1323 ; ;5 78 81 78 83 8k 65 82

l/ Commodities included in each group are as listed in tables 9-13. All are used as food in

farm households.
2/ Includes honey in additon to groups shown separately.

3/ Food grains, corn, peanuts, sugar crops, cowpeas.
15



Table U4.- Farm marketings and home consumption: Index numbers of volume,
by commodity groups, 1910-54 1/

(1947-49 = 100)

Livestock and products Crops
: : : : : Cotton
Y8 . Meat : Dairy : TOMYY . potal : Pood : Peed : (lint : Tobacco
: animals : products : eggs : g/ : greins : crops : and :
: : : : : seed)

1910 ; 64 58 Ls 59 48 70 78 48
1911 : 68 59 48 62 L9 65 102 52
1912 : 66 59 46 61 sk 67 ‘98 1)
1913 ;66 61 46 61 57 67 97 55
191k : 63 61 L6 60 69 60 90 ks
1915 : 66 63 48 62 69 67 102 51
1916 : 1 63 L7 6l 63 70 86 57
1917 :0n 64 L5 64 50 65 78 60
1918 : 79 64 L6 68 70 7 Th 64
1919 7 66 k9 69 70 62 87 Th
1920 : T1 65 48 6 61
1921 : 69 67 ) 63 73 gg ;{3 gg
1922 : 76 69 53 69 65 15 70 55
1923 : 81 T2 56 T3 60 68 T1 63
192k : 82 75 56 15 66 76 89 64
1925 : 77 76 57 73 54 66 107 66
1926 : 75 78 60 73 61 69 115 62
1927 : 75 79 63 Th 69 64 104 68
iggg : 7;{ 80 63 T5 68 70 100 61

; 7 83 62 75 64 63 108 66
1930 : T2 84 6
I T A T T
1932 : 73 871 62 75 50 59 95 78
igga : g{ gg 22 7 LYy 63 85 28

: 0 79 37 43 8 6
1935 : 65 86 58 0 3 2
1936 : Th 87 62 '7(6 tt gg ;31% 62
iggg : gg g gt T4 55 L5 122 26

: 7 66 67
1 : e 15
939 : 78 89 68 80 61 71 8y 84
1940 : 85 2
Ot % T % & [44 oy 4
1942 : 95 100 871 95 T3 15 g!{ &
1943 : 106 99 101 104 67 Th &
194k : 11 101 105 107 78 1 [y 24
1945 i 107 104 106 106 87 9k 22 [
1946 : 105 102 102 104 82 86 8 e
1947 : 105 101 99 103 100 93 gl; 4
igﬁg 3 9 98 9% 97 102 86 100 l;g

; 99 101 105 101 98 121 16 92
1950 : 100 101 111
1951 : 10k 99 118 igg '?"l( :%g 3 29
11952 : 107 100 118 107 98 3 o
iggi : ilog 105 119 10 9% 18% igﬁ Jl'Oh

; 106 124 n3 91 11k 101 182

16 Continued -



(1947-49 = 100)

Crops - Continued

All

Year . : : : :
0il T Vege- : Fruits : : . :
crops | tables nﬂg : i?ﬁ; : Seeds T°§;l . camodities
1910 : 10 61
1911 ST =8 P 2 30 51 58
1912 : 17 63 68 73 3 61 61
1913 : 14 62 51 8 32 63 62
1914 : 11 63 67 73 32 62 61
1915 ;10 6k €9 2 33 63 61
1916 : 12 61 60 & 33 67 6k
1917 p 1k 65 62 103 E &3 6k
A A A A
; 13 63 61 92 36 65 &7
1920 : 13 68 6
1921 Y- 65 o 105 ¥ 63 61
1923 : 1k 3 6k 67
_192)4- : 22 71 7 3 79 5 1 70 72
1926 L1 Ly o1 " 52 68 70
. 77 2
o S 13 o no e i 7
. 73 53 72 L
1930 : 21 79 75 2 6
1931 : 17 78 90 36 5% gg ;g
1932 : 21 79 77 97. 53 66 71
1933 : 15 80 75 111 62 6k 72
1934 : 18 81 73 91 58 60 71
1935 : 25 8l 87 97 62 61 66
1936 : 2 81 76 102 60 63 71
1937 : 25 83 91 103 70 73 Th
1938 : 3k 85 89 120 -8 75 76
190 : L5 89 91 111 8%
1941 : 60 92 103 103 91 ’7(2 %
19k2 : 83 98 98 119 % 83 90
1943 . 106 101 &6 89 & 81 -
19k : 84 103 97 88 86 87 99
1945 : 87 103 91 98 97 89 99
1946 : 85 109 106 108 108 87 97
1947 : 8l 99 102 11k 95 % 100
1948 : 108 103 100 91 92 98 97
1949 : 107 98 98 9k 113 106 103
1950 . 114 99 97 116 14k 95 99
1951 : 102 100 107 93 122 9k 101
1952 : 112 96 101 9k 136 99 10k
1953 : 107 98 102 105 121 106 108
1954 : 98 98 102 n7 116 101 108

1/ Commodities ipcluded in each group are as Tisted in tables 9-13.
of livestock items in addition to groups shown separately.

2/ Includes the "miscellaneous' group ‘
3/ Includes the "miscellaneous' group of crops in addition to groups showmn separately.
17



Table 5.- Food marketings: Index numbers of volume, by commodity groups, 1910-54 1/

(1947-49 = 100)
Tivestock and products : Crops - . fﬁ

. : :Poultry : : : ! Fruits | . :
Year : Meat : Dairy : and : Total : Food : Vege- : g ¢ Suear : T°ﬁ7l . commod -

; animals : products: egis H ;/ : grains : tables : nuts 3 crops bt P ities

N . H 2 H : : : 2

; " kg b7 ke N o4 o
i‘;’ii’ L u§ 32 53 48 40 52 79 45 1
1912 @ 62 43 37 52 53 b 60 6k i 2
1913 : 62 45 36 52 57 bl Lk 7 ¢ s
19k : 59 46 36 51 68 L5 59 72 5 514
1915 62 L7 38 53 68 e 61 T4 57 5
1916 : 67 48 37 55 62 Ly 53 77 53 52
1917 : 67 50 36 56 4o 48 55 88 58 Zo
1918 : 76 50 36 60 69 51 Lo 91 5
1919 73 53 Lo 59 69 48 55 80 58 59
1620 6 53 39 ST 60 54 60 93 57 57
1321 : 6;( 56 L1 57 T2 L9 50 89 58 58
1922 73 58 Ly 63 64 56 6L 71 59 62
1923 ¢ 79 62 L7 67 59 57 69 76 59 65
1924 80 64 48 69 65 61 67 75 62 67
1925 : b 66 49 67 49 61 62 73 56 64
1926 73 68 52 67 60 59 78 T 62 66
1927 T3 70 55 69 69 63 68 T2 65 68
1928 : 75 T2 55. 70 67 65 75 69 66 69
1929 73 76 55 70 63 T0 T2 T3 66 69
1930 : 69 7 58 69 56 69 T2 88 63 68
1931 Tl 78 55 70 57 67 8l 79 65 69
1932 69 78 52 68 e} 65 Th 87 §o 66
1933 Th 78 53 1 L3 68 ye! 101 58 67
193+ : 81 17 52 T 35 Tl 70 80 55 69
1935 62 7 50 64 43 73 8k 871 61 63
1936 T2 79 54 70 43 T2 75 ol 60 67
1937 : 67 80 56 68 5k T4 87 95 67 68
1938 T1 83 55 71 65 76 88 115 T T2
1939 : 76 83 60 75 60 76 8 109 3 75
19450 : 83 87 6l 80 56 79 89 109 TL 78
9 83 92 70 83 61 8L 100 99 T6 81
1942 ol 97 8l 93 73 o1 97 114 85 o1
1943 ¢ 106 97 100 102 66 oL 86 83 80 97
w94k . 1121 99 104 106 78 99 96 83 88 102
945 106 103 106 105 86 99 o1 95 o1 102
1946 : 104 101 101 103 82 108 105 106 96 101
1947 : 104 101 98 102 100 98 102 11k 100 102
1948 : 96 98 96 96 102 104 100 91 102 98
19k9 : 100 102 106 101 98 99 98 95 98 100
1950 : 101 102 113 103 81 100 98 119 g1 100
1951 : 105 100 121 107 7 103 107 96 91 103
1952 : 108 102 122 109 98 97 102 97 97 106
1953 ¢ 111 108 124 113 96 101 103 108 99 109
1954 118 111 130 117 91 102 103 122 96 111

;/ Except as otherwise noted, commodities in each group are as listed in tables 9-13.
2/ Excludes turkey hatching eggs.

3/ Includes honey in addition to groups shown separately.

* ?ncludes Peanuts, popcorn, peppermint, spearmint, and vegetables grown under glass, in
addition to groups shown separately.
18



Table 6.-
e 6.- Food markgtings and home consumption: Index numbers of volume
y commodity groups, 1910-54 1/ ’

(1947-49 = 100)

: Livestock and products : Crops ALL
Year ° Meat ° Dairy & FoWbry : : : : : ; ;
' entuals © products’ _ o™ /. TO;/al : gratas | tabies ° T Sueer | Total | 0,
: d i eggs 2/ : : : €8 | jutg : STOPE . Y ]
. : : : : : ities
1910 :
Eo - S S - S-S S
1912 ;66 %9 47 s e 58 6o 87 5k 59
1913 : 66 é1 Y, co 5 63 68 T3 59 60
191k ;63 61 L6 59 27 e 2 & 21 29
1915 : 66 63 48 &1 69 & ot P &
1916 : T1 63 L7 6 2 o 6 & 65 62
1917 : T1 6k 45 63 3 61 e & 61 63
31.318 : 79 6L L6 67 '518 23 g’? 133 22 22
1 :
? ; T 66 k9 68 70 63 61 92 65 6;
1920 : Tl 6
1921 ;69 & % - 3 o 1 & &
1922 : 76 69 53 69 2? 72 'S{i lgg 25 gg
1 :
BHia 0w %2 0% 2 B p E g o
1925 : 17 76 58 T2 5k Ly J£ [t e L
1926 : 75 78 61 7 é I 7 om0
1927 : T5 79 63 H ¢ ! A
1928 : T 80 63 T 68 (e oo LR
1929 : Tk 83 63 Th 64 80 76 ;3( ﬁ :({t
1930 : 72 84 66
13 62 0
1933 ¢TI 88 A R Tof g B
1934 : & 86 60 19 37 81 13 91 62 7
1935 : 65 8 58 70 L 84 87 97 68 A
1936 : Tk 87 62 15 by 8L 76 102 66 4
1937 69 87 64 T3 55 83 91 103 ; 3
1938 : T3 8 o 5 % 8 % 1 B
1939 : 18 89 68 80 61 8 100 113 79 —7,;
1950 : 8 92 7 8l 6
o &z B % 2 2 o & 3
1942 : 95 100 87 95 73 98 98 119 89 9§
1943 : 106 99 101 103 67 101 86 89 8l 98
94k 111 101 105 107 78 103 97 88 91 103
1945 : 107 104 106 106 87 103 91 98 9l 103
946 : 105 102 102 10k 82 109 106 108 97 102
947 : 105 101 99 103 100 99 102 11k 101 102
1948 : 96 98 96 97 102 103 100 91 102 98
1949 : 99 101 105 101 98 98 98 94 98 100
1950 : 100 101 m 102 81 99 97 116 92 99
1951 : 10k 99 118 105 7 100 107 93 91 102
1952 : 107 100 17 107 98 % 101 9k 97 104
1953 : 109 105 18 110 % 98 102 105 98 106
954 : 112 106 12k 113 91 98 102 17 92 108
commodities included in each group are as Jisted in tables 9-13.

1/ Except as otherwise noted,
3/ Excludes turkey hatching eggs.

a/ Includes honey in addition to groups shown separately.
_/ Includes peanuts, poOpcornm, peppermint, spearmint, vegetables grown under glass, and corn

and cowpeas consumed by farm families on farms where grown, in addition to groups shown

separately.
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Table 7.- Nonfood marketings: Index numbers of volume, by commodity groups, 1910-54 1/

(1947-k9 = 100)

. B : : : : All

. Cotton : : . : :

' Peed X . . 0il :  Seed . ponfood

Year : (lint and : Tobacco : eeds . commodities
crops seea) ;o SRR/

1910 : 68 78 48 8 2k 63
1011 : 63 102 52 10 25 10
1912 : 66 98 e} 17 25 70
1913 . 65 97 55 14 26 70
101k : 58 90 L5 8 26 g
1915 : 65 102 51 8 27 TL
1016 X 68 86 57 8 28 68
1917 : 63 78 60 6 28 63
1918 : 75 T 6L 7 29 67
1919 : 60 87 Th 6 30 68
1920 : 67 75 60 7 37 63
1921 : 81 T7 70 6 35 69
1922 : T3 T0 55 7 38 62
1923 : 66 L 63 11 37 62
1924 : T5 89 64 20 L6 T2
1925 : 6k 107 66 17 48 Th
1926 : 68 115 62 13 bt 77
1927 : 62 104 68 18 56 h
1928 : 69 100 61 15 e} T3
1929 : 62 108 67 13 62 15
13930 : 56 97 76 16 59 T1
1931 : e d 103 T0 12 53 68
1932 : 57 95 58 13 48 67
1933 : 61 85 58 8 57 65
1934 : L1 83 62 9 53 59
1935 : 34 T5 63 21 58 55
1936 : 48 88 56 15 55 63
1937 : Ly 122 66 17 66 75
1938 : 66 92 T2 24 T8 h
1939 : 70 8L 8l 37 85 76
1940 : Th 82 (( 36 86 Th
1941 : 69 Th 65 56 88 T
1942 : e 81 66 80 94 78
1943 : T3 7 65 106 8l 80
1944 : 7 89 79 82 84 84
1945 : ok 66 100 86 9% 85
1946 : 85 58 99 83 108 T8
1947 : 93 84 116 80 ol 92
1948 : 86 100 93 109 91 95
1949 : 121 116 92 111 115 113
1950 : 113 79 98 120 148
1951 : 88 93 111 109 125 33
1952 : 91 102 104 125 140 102
1953 : 107 124 100 114 125 11
1954 : 11 101 106 113 119 X

1/ Except as otherwise noted, commodities in each i i

1 roup are -

g/ Fxcrnen poineryd s g P as listed in tables 9-13.

3/ Includes broomcorr > ho -

3/ PS, hemp filler, hempseed, flax fiber, bees beeswax, horses

mules
Wool, mohair, ang turkey hatching €ggs, in addition to groups S;IOWH séparately: ’ ’
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Table 8.- Farm marketings: Index numbers of volume, by major groups, by months, 1947-Sk

(1947-49 = 100)

Year and :
month

Livestock
and

products

oo oo oo oo

Crops

All
comod -

ities

Year and
month

Livestock
and
products

e o0 oo oo

Crops

e oo oo oo

1947

JaNUAYYeeeccosece?

o oo oofee oo

Fem‘umooooooooo:
Marcheecececcccece?
April ee0eccccoce’

102
87

101

106
>
5T
37

o0 oo oo o0 oo cofee oo oo oo

€8 00 00 €0 00 s 00 00 00 6 e0 so 00 o0 00 00 00 06 oo o0 oo oo colee o0 oo oo

1951
JanuAry.eccecee

Februarye.eeceee
Marchecececcecee

Am‘ﬂ.ooco.ono

106
87

99
103

@0 00 o0 00 o 00 oo 00 00 o0 o0 00 oo oo eolee oo oo oo

Marcheecscecccecce? 89 l+5 70 H Marchescecccee 103
Am‘ﬂ-aoaooaooooo: 97 h6 75 H Ap!'il..a..--.. l% ‘+l
MBYeeeosoessecseet 101 Ly TT e MBYeeooaoococs 109 y7
JUNCeessossescaess 104 65 g : JUDEeercsacass igg lgg
J eecceccccccecl % 101 H JulYeoecooscne
Auu?ust...........: o1 107 98 : AuguStecscesee 103 1oL
September.eeceecsed 9 146 118 : September..... 113 160

Octobereecesccecee?
Novembereeesceeee?
Decembereeccescce?

Yearieceeecccocecee?

1949 :

JaNMUAYYeeoscocooel

Februaryeeeecececee?
mch............:

Aprilececccccccce?
MBYeooscoocccoccel
JUNCeceosocsccccce?
July.....-.....-.:
Augustececsccoceet
Septembereeccccece?
Octobereeccccssese?

106
107
B

152

%

66 06 00 60 o0 e 0 o o0 @5 0 o0 e 0O o0 o0 oo e oo
e oo oo oo oo oo

s oo
® o0 oo ce o0 ce oo o0 oo oo oo

Octoberececccee
Novembereeeooo
Decembercececes

130
121
1ns

MBYyecocooecccccees 105 38 76 H MaYececosesooes pRAE 32 T
JUNCecescosecncest ld" 57 8y : JUDCecoscccoce lol'l‘ he w
Jm.......‘..‘..: lm llo l% : Jml‘......‘. lw % %
Augustecececccccest ok nLy 102 Augusteecececes 105 118 11
Septembereccsessst 104 1 120 ¢ September.e... n2 1L 126
Octoberececcccesset 115 182 143 Octoberceceese 129 196 158
Novembereeseseeeet 113 130 120 Novembereesese 120 160 138
December.cececesees 106 98 103 December.ecees. 107 121 113
D G-\ R 102 % 99 : Yea@reecooeoooe? 107 9“ 101
}2“_8 s 2 1952 :
JONUATYeeesocccast 9% 82 89 JADUATYeeeoess 105 88 98
Februaryeeeeceeecsss 80 Ls 65 @ Februaryeeeees 98 19

0 60 00 00 o0 o0 o0 o0 o0 00 oo oo e oo

Yea@reecsooecoe

109

1953
JanUATYeeecocoel
Februaryeeeceee:
Marchesececocce?
Aprilececececcs?
Mayeeoooocoooel
JuNCeececccocel
Jm..l.......:

Augustececceces?
Septembereecses:

Octoberececeeced
Novemberaccooo:

108
97

109
107
111

130
129

boremor oo 103 v 32 5 December.oooe: 18 e 1%
Year.............; 101 106 103 ' Yea.r..........f 13 107 110
: ;2195‘0 :

Lg_nga.m.nry..........; 100 12k 110 s Ja.nuary.......f 183 1162 1;.;
Feb: ot 87 60 75 s February.eecee? 3 e
Marx‘:hua.ty.....:::.; %9 48 17 F Marcheececsceecee?l gi 35 8o
A ilccoo.ooo . 100 ho 7h ] Apri]-‘ooooc-oo: u7 h3 85
ME;..::::::::::..- 112 37 go :‘ ﬁ;::::::::::’ 13 67 93
June.............: lgg gg 92 ;; July‘......‘..z 109 93 i(i?’
ewiIUI e am o dm o RmSoni B oW
Septembers ... ee. }_2—5, igﬁ W6 Octobersseesss: 135 igé ﬁg
October.......---: 116 156 133 14 NOVemberoo--oo: 135 125 122
gewee:‘ger.........; 105 121 112 :: December....es: 120
c er"....... .o :

Y : 103 96 100 s Yeareceosoesess 117 102 110
en.....'.‘.....: .e :
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Table 9.- Farm marketings and home consumption: Quantity, price,
and value, by commodities, average 1935-39

Quantity * price : Value
: : Marketings : : Marketings
Commodi ty : Unit : Marketings : and home : ﬁ:; t ¢ Marketings : and home
: consumption : : :_consumption
Thousands Thousands Dollars 1,000 dollars 1,000 dollars
Livestock and products '
Meat animals: : :
CBLVES .eveveencoannnn eeee: CWt. 18,474 19,241 7.79 143,911 149,888
Cattle cveeeevercrcocansst CWb. 158,121 160, 502 6.51 1,029,368 1,044,871
HOS «eevevven seseecenses: CWb. 103,667 129,965 8.25 855,251 1,072,213
Lambs .veevecececsaans eeet Cwt. 18,910 19,081 7.80 147,501 148,836
ShEep .evvverecnnnne ceee: Cwt. : 1,894 5,160 3.9 19,087 20,124
TOLBL eveveovesereannest : 2,195,118 2,435,932
Dairy products: : :
Butter ............ eeseee: Lb. ¢ 88,553 - .27 24,263 ---
Butterfat ........... vees: Db, @ 1,207,960 - .29 346,685 ---
Milk, retail ............ : Qt. : 3,064,200 -—-- .10 312,549 -—
Milk, wholesale ......... : Cwt. 402, 704 - 1.80 724,867 -—-
Total .ieceeeeooconcne . : 1,408,364 1/1,786,113
Poultry and eggs: : :
Broilers ...c.ee.ceveeee.: Ib. @ 203,14 203,14 .
Other chickens ...... veeet Ib. o+ 1 ,)425:922 2 ,19?3:378 ig 2%2:%; 3;? :gg’?
ET‘irggiéy:hicken ........... gsz R 2,;2‘;,12&&3 Q,ggz,ggf; % hg9, 565 622,::%6
.................. . : B ) . 0ol
Turkey hatching eggs ....: Each : 31,069 31,069 .12 3’6 > ,6 :
el : 3,697 3,697
................. : 617,743 1,075,216
Miscellaneous: :
Beeswax : Lb. 3,404 3,404 .25 865 86
Honey ...... teesessscansst Lb. 150,6 ;
Mobair P e e 789 7209
. . : ’
g:;i_r'é). Trrneeeeeeeeeen : Ib. : 358,487 358,487 .2k 85,679 85:679
Total ....oollillillll ; 230 0130
Total livestock ...........; ;
) ) L,563,0L45 S,Ll1,234
Crops:
Food grains: : :
Buckwheat ......ovvvveeen: . :
Rice ..iviiiieiennnnnnanns g:‘t : 2(2),203 2,877 .63 1’637 1’809
RYE «evrernennnns : Bu. ' 8 181 33,293 33,17
Weat Ll B 1 g2be S 33 11,130 w2l
motal LI P 2L 20019 455,996 465,730
X 502,056 513,227
Feed crops: B .
Barley ....vvvviennnnnn.. ¢+ Bu. :
COTN vivvvrnncnnnnnonnnaet B::. : hgg’gszg h96,278 37 h5’251 +5,291
Bay ........ : Ton ’ 29,170 -39 246,661 263,799
cats L. me 1 N i 10,876 10,676
Sorghum grain ........... Bu: 15’119&(2) liB,hEO -3 29,319 2,319
TOtal .vvvveeeennnnnnn, : : : 2,142 29 8,949 8,949
; ; 422,136 1&32 ’ 22
Cotton: : :
Lint cieiiiiieniniinnnan.: Ib. - 6,649,035 6,64
Seed ....... Cecesenns P : ’ ’ /049,935 -10 652,270 652,270
Total ..v.evvrnn... et fon : 4,220 4,220 2484 %?:835 101‘:835
: : 7,105 757,10
Tobacco: : Ib. 1,440,905 1,k =
; ; 2440, 240, 905 .19 273,712 273,772
0il crops: : .
Flaxseed ........o00.0... ¢ Bu : 10,316
Peanuts ...... cesene : . : ’ 10,316 1.5 16,0
Soveans 1IN B 0o MO umoem e ek R
mng nuts L1110 e 90 0 8 34,678 34,678
TOtal ..uvvunnnnsnnnnn : : E L 43:10 39 _ 39
) ; 85,560 8,115
Continued -
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Table 9.- Farm marketings and home consumption: Quantity, price,
and value, by commodities » average 1935-39 - Continued

- Quantity T price ° Velue
cnmodi : : : Marketings : : : Marketings
¢ ke ; Unit Marketings : and home : P€T Marketings : and home
: : : _consumption : unit : : _consumption
— : ¢ Thousands Thousands Dollars 1,000 dollars 1,000 dollars
Vegetables: : :

Dry edible beans ........: Cwt. : 12,702 k4,214 3.37 42,807 k7,902
Dry field peas ..o....... : Cwt. 2,261 2,261 1.95 4,409 4,kog
Potatoes .............000t Bu. ;235,208 299,203 -65 152,427 193,862
Sweetpotatoes ...........: Bu. : 20,434 45,759 .76 20,009 43,964
Artichokes ............ ««: Box s 1,929 -~ 1.85 1,718 -—-
Asparagus, fresh ..... eea: Crt. 6,187 -—- 1.71 10,579 --
Asparagus, processing ...: Ton : 55 ——— T79.54 4,387 -—-
Beans, lima, fresh ......: Bu. : 2,886 - 1. 4,156 -—-
Beans, lima, processing .: Ton : 2l - 64.07 1,517 -—-
Beans, snap, fresh ......: Bu. : 19,922 - 1.05 20,918 -—
Beans, snap, processing .: Ton : 98 - Ly .61 4,370 ---
Beets, fresh ...c.ccee.eee: Bu. : 4,101 -— .48 1,973 -—-
Beets, processing .......: Ton : 55 --- 11.28 615 -—
Broccoli cececeees PN : Crt. : 1,745 - 1.54 3,191 -—
Brussels sprouts ........ : Ton : 15 - 102.73 1,488 -—

. Cabbage, fresh ..... eeess: Ton : 1,173 - 14.88 17,322 -—
Cabbage, processing .....: Ton : 148 - 7.83 1,160 -—-
Cantaloups .e.e.... ceeeee: CTt. 10,860 - 1.18 15,576 ---
Carrots ..eeeee. ceeresens : Bu. : 18,180 --- .65 11,817 -—-
CAULiflOWET ..evvewvaeans: CTt.  : 10,144 - .65 6,583 -
Celery ...o.... ceeseennann : Crt. 16,326 -—- 1.21 19,754 ---
Corn, sweet, fresh ...... : 5 doz. : 13,854 - .60 8,368 ---
Corn, sweet, processing .: Ton : 799 - 10.00 7,991 ——
Cucumbers, fresh ....... .: Bu. : 6,164 -—-- .92 5,640 -
Cucumbers, processing ...: Bu. : 5,692 --- .57 3,239 ---
Eggplant .........0.000.0: Bu. : 1,519 --- .66 1,00k ===
ESCArOle «..ccceveeeess..: Bu. : 1,1;062 --- 3‘3*2 6522 ---
Garlic ...... eesesessseses CWt. : - . ==
HOneyballs ......oeeeeeen: Crt. @ 410 --- 1-28 56§ ---
HONEYAeWS ..eveverecenens : Crt. 3,26k --- .0l 1:381 .
Kale cevevecccncnns eceses: Bu. : 1,476 --- -1?9 5 83 :__
Lettuce ..covvvevencncnas : Crt. : 22,367 - 1.47 :?.8,839 T
0nions +eeeveceecnenesesss 50 1b. 33,750 === ig 11’61&2 -
Peas, green, fresh ...... : Bu. : 10,037 === i.h Y 578 o
Peas, green, processing .: Ton : oLk === 1. Z € oo T
Peppers, green ....... ees: Bu. : 8,923 === 31.'??,6 ’719 o
Pimientos, processing ...: Ton : 23 === 2'91 421 o
Shallots ...... coensannns : Bbl. 145 - ‘0 7,038 o
Spinach, fresh .......... : Bu. : 17,124 == 11&.&9 ’ 806 T
Spinach, processing .....: Ton : 56 === 1‘23 38,926 T
Tamatoes, fresh .........: Bu. : 31,647 == 1.8 23’279 T
Tomatoes, processing ....: Ton  : 1,876 - 111056 10,280 o
Watermelons ....eeeceeee. : 1,000 912+ o 28.25 28,642 o
Miscellaneous ...........: Ton : 1,01 569,622 3/83%,551

Total ..oivvvencncane 0ol :

Fruits and nuts: : : .54 15,6 15,787
Grapefruit .....ooce.. ee.: Box : 29,331 23’ g']ig o ]5-0 lg: 62; 19,687
Lemons +.eveeeeens eeesees: Box : 9,357 ’ 4 2.96 209 209
Limes ......... eseesseses: Box : P 7% 6L, 3k 1.13 72,024 72,709
or&nges ............ eeess: BOX H 3,73 151’301 «T7 97,u69 116’199
Apples .......000000000.. Bu. : 126:9%3 ’269 38.43 10,142 10,351
Apricots cerersacecest Ton 2 9 127.82 1,184 1,216
AVOCBAOE +.vuiiniiniinnns : Ton @ 9 155 75.17 9,873 11,644
Cherries .......... eeeses: Ton : 131 10.47 6,483 6,483

. . 619 619 %0
Cranberries ...... eeeesss: BDL. i i 112.51 398 2
Dates .evvvviirineneaonnns : Ton : 91“ 26.77 2,1}63 2,521
Figs .even... cseencsssce : Ton : 92 ol 11,403 42,119
s 2,402 2, Lhk 17-
Grapes «..eeeececesssssso: TON : ) 31 56.8l 1,738 1,750
Olives ctecscsessassss: Ton : 31

Continued -
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tion: Quantity, price,
.- Farm marketings and home consump
Tableegd value, by commodities, average 1935-39 - Continued

Value

- Quantity * price : —Varketings
. : Merketings : : :

: : . per : d home
Commodi ty : Unit . Marketings : and home P lnit Marketings : cgzeumption
. : : consumption : : T.000 dollsrs

:  Thousands Thousands _ Dollars 1,000 dollers 1,
Fruit? and nut.ts1 ) : 45,006 50,553
Continue: : : . 5,0
PeAChES +.eecesoseoensesel Bl 2 L9,9k2 55,282 %Qg 17:6uo 19:711
PEATE +cevoeescsscsensssst BU. 2 oh, 568 27, 53 29:& o 5
Persilond ..seeeseeessees TOD 3 1)3; W 227 32 32
Pineapples ...ccecccccsecl. Crt. : ‘ 810 06.66 20,332 21,591
Plums end prunes ........: Tom @ T g > 20.09 15 3
Pomegranates .......s....: ToOR 12,662 13,248 o it 33,428 34,974
Strawberri€s ..sceececeee: Crt. ) ’ 19 266.56 5,017 5,07’*
AIMONAS «.v.cevsessssssssss Tomn @ 19 5 235.15 547 576
Filberts «.cceveeceeessees Ton @ 2 09 7,100 8,0u8
PECANS coocevvseenssensset LDo % 82,9“'2 9’*;0? 196:19 10;99‘* 117265
WALAULS eoeeeecesecssseset TOR : 5 119058 155063
TOtal cocevcssocccsccset '

S"ﬁ:.;lirﬁfif.p evvereeee..: Gal. 2,466 2,723 l-6f33 ‘hgg ‘bg’;?
Maple SUGET ...oesesesses: Lb. 618 225 %7 3, ko5 7,199
SOTEO BITUD eeevevveeesss: Gal. : 5,978 1 ,65 21 50:925 50, 925
Sugar beets .....eeeeee..: Tomn o : 9,609 9,609 5-3 5:950 10’1;86
Sugarcene SiTup .........: Gal. lg,'g’;i 22;,;2? 3-02 16:765 16:765
Sugarcane for sugar .....: Ton : s Y . s

TOtBLl cecovsvsccccccnne : : 81,391 90

Seeds: : :

: . . 16 .18 10,37k 10,37k
A1FBIFR cevessosnennn eeee: Ib. : s'é,glg 52’278 gt 2,903 2;903
Alsike ClOVer ...cecceeas: gb. : 11,815 h,825 150 2,812 7238
C cesserescsseceesst Bu. : ) . N
LoBnedeza. neremeeiis . . i 69,1k0 69,140 .05 3,685 g,ggg
Red CLOVEr ..cvceveecessst Lb. 3 41,947 41,947 .18 1’398 2’598
SWEetClOVEr +seeesscesesst Lb. ¢ 47,489 47,489 .05 »5 2:070
TIMOtHY «eevsvocevsncossst Lbe 2 63,668 63,668 .03 2,%(; 6’733
Other b/ ..vevvueenineanns : 8,515 1+2’9l&l

TOLAL «voeevoenonannnsst : — 38, )

Miscellaneous: : :

BrOOMCOITL . .veeeccssssssst Ton @ 41 41 84 .47 2,’1-:96 2,::96
HODB +evvvecssncaraane eee: Ib. 34,533 34,533 .19 » 457 S 45T
Peppermint ...coeeeeeee...3 Lb. 2 1,008 1,008 1.95 1,966 1,965
POPCOTTL +vvssocsaccseseest LbD. H 81,223 81,223 .02 1,534 1,538
Spearmint ..... veseseeeest Lb. : 98 98 1.51 148 ll;
Other 5/ ...oevn.. : 2,043 2,043
Total seceecesscccanas : : 1516&11 15,6hh

Total crops : 3,165,959 3,507,746
Totel all commodities .......: : 7,729,00k 8,948,980

1/ Includes $378,049,000 for home consumption of 200,026,000 cwt. milk equivelent at $1.89 per cwt.

2/ Package bees, queen bees, horses, mules.

3/ Includes $194,414,000 for home consumption of commodities for which data are not shown separately, in
addition to their marketings as shown in the preceding column.

.ll/ Bentgrass, Bermuda grass, Kentucky bluegrass, crimson clover, chewings fescue, meadow fescue, tall
fescue, ledino clover, mustard, orchardgrass, Austrian winter peas, redtop, common ryegrass, perennial

ryegrass, Sudangress, sunflower, common and Willamette vetch, hairy vetch, Hungarian vetch, purple vetch,
crested wheatgrass, white clover.

5/ Flex fiber, hemp fibver, hempseed, hops, vegetables grown under glass.
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Table 10.- Farm marketings and home consumption:

Quantity, price,
and value, by commodities, average 1947-49

Quantity Price Value
Commodity Unit Marketings per : Marketings
Marketings and home unit Marketings and home
consumption : : :_consumption
: Thousands Thousands Dollars 1,000 dollars 1,000 dollars
Livestock and products :
Meat animals: :

CalVES v.vevivrennnnnnnnnn: Cwt. 29,914 30,8k0 22.56 674,860 695,758
Cattle .. .vvuuee. ceeeeens : Cwt. 216,407 219,746 20.1k 4,358,430 4,425,671
(7~ ceesst Cwt. 163,425 186,820 21.85 3,570,836 4,082,024
Lambs ....... ceeececenann .t Cwt. 15,686 15,826 21.87 343,060 346,115
Sheep «vevvnrnenennnnnn. ce: Cwt. 4,857 5,028 9.09 Ll 154 45,708

Total .ececeececoncanes 8,991,340 9,595,276
Dairy products: .

Butter s..ceceeveencenseee: Lb. 43,772 - .63 27,489 -
Butterfat ..cececeeeeeeess: Lb, 762,927 — Tl 542,441 —
Milk, retail s.e.ccceee..o: Qt. 2,128,667 -— .18 389,546 -—
Milk, wholesale ..........: Cwt. 709,530 -—- 4.36 3,093,550 -—=

Total ceeecvncesonsens oot 4,053,026  1/L,757,911
Poultry and eggs:

Broilers .ceceeeeees.. eees: Lb. 1,211,094 1,211,094 .32 382,706 382,706
Other chickenS «e.coveeee.s Lb. 1,967,308 2,547,708 .27 535,108 692,977
Eggs, chicken ...ceceeeeas : Doz. 4,033,722 4,606, 4Lk L6 1,851,478 2,114,357
Turkeys eeceeess cecessssss: Lb. 643,685 655,408 .39 250,393 254,953
Turkey hatching eggs «....: Each 65,886 65,886 .27 17,987 17,987

Total ..eceeaveee ececee 0ol 3)037) @2 311“62) 980
Miscellaneous:

Beeswax ...cceees secesssaat Lb. 4,232 4,232 L2 1,761 1,761
HONEY «vevenvennes eeesease: Lb. 189,357 220,129 .19 35,788 41,604
MOBBIr ..evevvecnancnsenass Lb. 15,719 15,719 b9 7,671 7,671
11575 ceeeet Lb 226,513 226,513 46 104,876 104,876
Other %/ Cereeeeacseneenaat 35,0U45 35,0L5

TOta I RN RN NN RN N NENNNNNY 18 lo
Total 11vestock seseeesseoss: 16,267,179  18,007,12}
Crops:
Food grains:
Buckwheat ..eececscoscecess Bu. 2,447 2,526 1.k 3,451 3,562
RICE +eveveccnsonnses ceses: CWt. 36,005 36,098 k.97 178,943 179,407
RYE cececncens esecssacsseel Bu. 16,361 16,393 1.73 28,304 28,360
Wheat A Bu 1,120,177 1,123,647 2.09 2,341,170 2,348,421
Total .cc. eecsecececscccs 21 551)868 2) 559) 750
Feed : :

TDRTAEY - reeeeeeereeieneeet UL 170,461 170,461 1.3 228,l18 208,418
COYT eseoseoconosssasscnessd BU. 833,637 8L9, 660 1.51 1,258,792 1,282,987
HBY ccovoes tecessessescesst Tom 13,277 13,277 22.85 303,387 303,367
08tS cecees. teeeesecssssssss Bu. 3?3,‘;23 3?{5,13*22 132 2%%22 233;;2‘2
Sorghum grain ......cs....: Bu. : 2 2 : =

Total ceceecccccces covent : 2,153,620 2,177,515
Cotton: :
censeseaanel Lb. 124,578 7,124,578 .30 2,165,872 2,165,872
RO R " wgho  eybh i L2
Tota8l cecesecescocscascel : 2,479,2 2,479,2
Pobaccos Lb. 2,118,834 2,118,834 A5 959,832 959,832
0il crops: 226
Flaxseed .ececccocecs eesse: Bu. h§,775 ) oﬁg,':gz 5%8 ggg,'ggg 210:1(6?
Peanuts eseeeceeccesossssest Lbe 2,016,139 '196'0&1 2'55 u99'9os 499,905
SOYDEANS seeseesessessasssl BU. 19 :Oéi -y P 397k 3,97k
TUNE DUES cooeecocssscssss: ToD 938,257 9&0,%
Total eeecevccccsscssosss
: ContInued -
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Table 10.- Farm marketings and home consumption: Quantity, price
and value, by commodities, average 1947-49 - Continued

: : Quantity : price ° Value
Commodity  ounit Marketings :  per : Marketings
: : Marketings : and home : unit : Marketings : and home
: . consumption : : : consumption
: :  Thousands Thousands Dollars 1,000 dollars 1,000 dollars
Vegetables: :
Dry edible beans .coceoes.: CWE. 2 16,078 17,292 9.05 145,509 156,493
Dry field Peas ..eessesessd CWE. 3 4,142 L,142 L.78 19,798 19,798
Mung beans «..eeeesessssesd Lo : 7,566 7,566 .06 440 Lo
1;::2‘:;2:&;;;;.............f l;u. 327,801 373,260 1.47 496,568 548,693
ceennesaanael u. 1,129 35,173 2.15 b5,k27 75,621
Artichokes eccecsseeseessst BOX : 152 -— 3.52 2,647 i
Asparagus, fresh ........o: Crt. L, Th2 - 3.60 17,072 -
Asparagus, processing ....: Ton : 9k -— 16k.28 15,518 e
Beans, lima, fresh .......: Bu. : 2,613 - 2,58 6,Th2 -
Beans, lima, processing ..: Ton : Th -— 149, 6k 11,060 -—-
Beans, snap, fresh ...... .: Bu. : 22,748 — 2.27 51, 637 -—
Beans, snap, processing ..: Ton : 211 - 112.64 23’730 _—
Beets, fresh o...eceee. eee: Bu. : 3,549 -— 1.07 3:798 -
Beets, processing c.ee... .: Ton : 107 — 21.09 2,265 B
Broccoli ceeceseseces seeest CTt. 4,089 — 3.83 15’6165 -
Brussels Sprouts .....e...: Ton : 22 -— 230.17 l&’939 -—
Cabbage, fresh ...ecccc.00: Ton : 1,208 -— 34.68 hl’893 -
Cabbage, processing ......: Ton : 136 -— 15.51 2:110 —::
g:::zi:ups s gﬁt : 1“,6%6 -— 2.98 43,616 -—
COULIPLONET wovnvnvnvnvnen: Crbe ﬁjgﬁ - 1.58 ¥1,310 -
Cau 1.29 18,468 -—
czrzry ....... tevecessesses Crte @ 20,891 -—- 2.55 53,201 -—
, sweet, fresh ...... .: 5 doz. 23,349 — 1.64 38’29
Corn, sweet, processing ..: Ton : 1,256 - 21.39 26,863 —
Cucumbers, fresh .eceeseee: Bu. : 7,986 —_— 2.25 1 o6 -
g:;;:;bezs, processing ....: Bu. : 10,638 -— l.h6 1;{'%2 —
BNt ceerieineeones eeeo: Bu. : 1,807 -— 1.5 ’ —
: .53 2,764 -—
e T e b s Y ¥ o
Honeyballs «ccecceessscsse: Crt. 9 :: . Lén .
Honeydews 3 3.84 329 -
Kade omeenonensi i Dm0 28 T e s =
e L N T 68 1,18 —
orelizzze ............ Crt. : 36,396 -— 3.34% 121’ 562
nions -.......... e : 50 1b. : k0,130 — 1.59 & 286 -
eas, green, fresh .......: Bu. : 4,491 -_— 2.16 , -
Peas, green, processing ..: Ton : 377 -— 88.1;, 9,701 -
PepPers, green ...c.ces000: Bu. : 11,716 — Ot 33’361 -
ls’ki;ﬁintos, processing ....: Ton : ’ 23 - 62. 55 2?-’?22 -
OLS weveveeeenaneesse: BDL. ¢ - ; -
Spinach, fresh ¢cceeeeceee : Bu. 14 ,;é? ::- 7.2 ,810 -
Spinach, processing ......: Ton : 82 i hh-95 l‘&,l’]'{ -
gg:zzgzs, fresh ......0. ..: Bu. : 36,673 ::: 3.?_2 E’ 625 —
s, processing .....: Ton : 2,86k : 114, 420 -
:;itermelons ceessesvesense : 1,000 : ’ 98 :: 2;'?‘ 77’L30 -
;g:ﬁaneous veseesesesse: Ton : 1,453 — 327. 3?, ;%’g;g -
e ; L To.k0 /755K, 10s
s nuts: : .
Grapefruit ¢.eceeceees X Box : L
..... : 9,764 ko
Lemons ..ceveee [N : : ’ 1992 T 36,8
e R R S R
Oranges ceceeceoccocee e.est Box : 110,01 -y 3.3 139 139
Apples .ceeverecccccane eeee: Bu : 11 ’Mt-g 110,78¢ 2 166,123 167,266
APricots ceeeeeecss cesenne '1‘0;1 . > 133,493 1.88 215,873 2’-}9’ 632
Avocados ciesescans esecses: Ton : 223 2% 76.9% 15,500 16,090
Cherries .ecovean seseesesass Ton . 198 20 361.01 7,234 7, 338
(I,‘)ra.nberries cevcccee eeesesss BbDl, '856 géz 201.90 40,007 M&:256
BLES tevecccrorsnane : : 1a.07 10,336
ceeeer Ton @ 15 »33 10,336
Fi€8 cveevennnnnes cenene : Ton : 15 134.82 1,959 , 6l
Grapes e ————— : S50 T 5364 6,1h1 63
Olives «evceecannss .......: 'r2§ 2’815;154. 2'881‘1‘: 3.33 109:h23 llg’ggg
: ; 158.37 7,029 7,061
H 2
Continued -
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Table 10.- Farm marketings and home consumption:

Quantity, price,

and value, by commodities, average 1947-49 - Continued

: : Quantity : : Value
Commodity - Unit Mar ¢ Marketings : P;:;:.e : ¢ Marketings
: : ketings : and home : wit ° Marketings : and home
i : : _consumption : : :_consumption
an? end mutes Thousands Thousands  Dollars 1,000 dollars 1,000 dollars
Continued) : :
Peach eetccecssscescnocel :
P::crse? Bu. : 61,886 66,631 1.67 103,350 111,274
Peralmons <oerreereireiis T 1 O OE Ao 1! g
: . 270 ("
ﬁ:::pﬁss seasisensieanet crt. 5 5 L.85 22 222
Pomegranatle)s es”‘:". gg: 6“3 67; '373.38 ! e
Strawberries, fresh ......: Crt. 6,968 L 8. 2or o
Stra:g:rries, processing s: Crt. 3:01&0 ;’:gug 6.ig igﬁgg gg:%?
Almo. cesessssecsssccssses Ton : 38 38 429,51 16,450
Filb ceessscccnae H : . 16,539
P:caﬁgts ceresneed Ton : 8 8 239.50 1:963 2:0‘#9
PCAlS «11ssvunsassinasns Ib. : 137,957 149,146 A7 23,453 25,355
oy ..................: Ton : Th 75 381.48 281068 28,!672
..................: f 1,009,582 1,071,762
Sugar crops:
Ma, ceesesesscscnel
Maple sugar D e o Ve ta e =
cesrecavececssel . . 162 2
gorgo BITUD +vevveeneenesn: Gal. : 3,015 5,657 1.75 5,277 9,9%
Suga.r beets cecveececsenss: Ton : 10,708 10,708 11.02 117,998 ll7,998
ugarcane Sirup ee..e.eeee.: Gal. 9,156 13,178 .99 9,111 13,112
Sugz.rt:ine for sugar e.....: Ton : 5,673 5,673 6.38 36,192 36zl92
..................f f 176,064 185,677
Seeds:
Alfalfa ccececeecccessences Lb. : Th, 426 T4, 426 .34 25,00 25,00
Alsike ClOVer .s..eeeceecess Lb. 13:998 13:998 .30 1&:22; 15&:22;
fligwpeas teeeesccessscenseet Bu. @ 1,363 3,596 k.52 6,250 16,251
SPEAEZA +ececesccsesscas: Lbs ¢ 140,619 140,619 .09 11,995 11,995
Red CloVer c.ecoceseeceesest Lbe 56,510 56,510 43 24,469 24,469
SWeetCloVer e..eeeeececess: Lbe 3 3,611 3,611 .13 4,336 4,336
TIMOtHY eceececeesccacsssss Lbe 3 37,943 37,943 .09 3,495 3,495
Other 4/ ...ivuviianiaenans : 42,961 42,961
TOLET «vnvvnvnnsmssnnnie : 122, 760 133,741
Miscellaneous:
BrOOMCOTN eeevcvessosssses: Ton ¢ 37 37 268.56 9,851 9,851
HODS wornenrrnirniniiniss Ib.  : 16,565 46,565 .60 28,125 28,125
Peppermint .ec.ceceeecece.: Lb. @ 1,607 1,607 5.95 9,563 9,563
POPCOTD +oreasascsssscscnst Lb. 199,813 199,813 Ol 8,152 8,152
Spearmint ...ececssecceesss Lb. 3 620 620 4.29 2,660 2,660
Ot:ext'zl/ e : 52955 5,955
ota o;o.c-oooooco..ooof : 63’906 631906
Total CIrOPS eecsceccccccccce f 3 12,23h,583 12’866,200
Total all commodities eeescee 28,501,762 30,873,32L

oo o0 o
e oo oo

1/ Includes $704,885,000 for bome consumption of 154,580,000 cwt. milk equivalent at $4.56 per cwt.
y Package bees, queen bees, horses, mules.

3/ Includes $421,931,000 for home consumption of commodities

addition to their marketings as shown in the preceding column.

&/ Bentgrass, Bermuda grass, Kentucky bluegrass, King ranch bluestem,
smooth bromegrass, buffalograss, crimson clover,

tall fescue, blue grama, side-oats grama, ladino clover,

orchardgrass, Austrian winter peas, wild winter peas, rapeseed, redtop,

for which data are not shown separately, in

mixed bluestem, mountain bromegrass,

dallisgrass, chewings fescue, meadow fescue,

red fescue,

sand lovegrass, weeping lovegrass, lupine, mustard,
common ryegrass, perennial ryegrass,
bairy vetch, Hungarian vetch, purple

Sudangrass, sunflowver, birdsfoot trefoil, common and Willamette vetch,

vetch, crested wheatgrass, intermediate wheatgrass, slender wheatgrass,
grass, white clover, Canadian wild-rye, Russien wild-rye.

5/ Flax fiber, hemp fiber, hempseed, hops,

tall wheatgrass, western wheat-

vegetables grown under &lass.
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Table 11.- Farm marketings and home consumption:

of value, averages 1935-39 and 1947

Percentage distribution
-k9

Percentage distribution of :

Livestock and
Commodi ty Commodity group products or crops ALl commodities
1935-39 1947-49 1935-39 1947-49 1935-39 1947-49
Percent Percent Percent Percent Percent Percent
Livestock and products:
Meat animals: :
CBLVES ..oveosossssaccasanst 6.15 7.25 2.75 3.86 1.68 2.26
Cattle veoeeesss 42,89 46.12 19.20 24 .58 11.67 14.33
HOES «vvvvennse I - 42,54 19.71 22.67 11.98 13.22
LOmbE .cevsccacccocccoscane 6.11 3.61 2.74 1.92 1.66 1.12
SHEEP +eqecrorcccsoscscnensl 83 .48 .37 .26 .23 .15
Total ceescesene . 100.00 100.00 LYy .77 53.29 27.22 jl.OB
Da;r{tproducts : : p
utter ..c..cee cesessssssvesl 1.3 .58 s .15 27 .0
Butterfat ...... 19.41 11.40 6.37 3.01 3.87 1-7g
Milk, retail .cececeseccece: 17.49 8.19 5.74 2.16 3.49 1.26
Milk, wholesale .....ceecee : 40.58 65.02 13.32 17.18 8.10 10.02
Home consumption «...oeeeeet 21.16 14.81 6.95 3.92 4.23 2.28
Total .vecvesee PRPSPPIPIPPPR 100.00 100.00 32.83 26.42 19.96 15.41
Po;ltﬁ and eggs:
TOL1ErS «eeeasacvccass ceeet 3.63 11.05 .72 2.12 Ll
Other chickens .....eoeccest 30.47 20.01 6.01 3.85 3.66 z.gt
Eggs, chicken ......... ceeet 59.38 61.06 11.74 1.74 L .
TUIKEYS «.vvovessosssoassnst 6.18 T7.36 1.22 1.42 7.11# 6.25
Turkey hatching eggs eee...: .34 .52 .07 :10 Z)h .Og
Total ...... eesscesssccns 100.00 100.00 19.76 19.23 12.02 11:22
Miscellaneous: :
BEeSWAX ...ecceccenas 60
....... .92 .02 .01 .01 .
)Haglri:ir ...................... '; gg 2&.;{2 2%; (2)3 .13 ?.i
_ Mobalr ............ cesssvanl . . .1 . .
Hood oinnininniees st 59.63 5k.92 1.57 .58 32 o
Teza;/ ................... 26.54 18.35 .70 .20 13 ?_1
Lo - 100.00 100.00 2.64 1.06 l:ﬁ .62
Total livestock and products 100.00 100.00 60.80 58
: . . . .33
Crops:
Fo<B>d li(:;;ina: :
uc €8T .eivecceccccccons :
: 6-35 b .05 .03 .02 .01
e-gé '{%LL gg 1.39 37 .58
. . . .22 .
90.9k 91.74 13.31 18.2 > o
5 5.22 7.61
100.00 100.00 1,.63 19.59 57 .29
Barley ...cceececes ........; 0.
Corm sl DU e 5000 e o 2 T
HBY cvennn. 25.91 7.52 9.97 2.95 4.16
oy s 16.13 13.93 2.02 2.36 79 .
....................... 11.47 12.08 1.44 2.0 . 2
Sorghum grain ...e..evecess? 2.04 4.59 25 ) g -6 -85
TOtBl evveencnncccncsoans 100.00 100.00 12:52 16:';1 ll-‘lg -3
Co;toré: : 2 L2
in
Ceetecsesenaes cesanenst 86.15 87.36
se;gu;i ................. L 13185 T5.2h 12:38 16.8 1-22 1.0
..... erreerereeee.i 100.00 100.00 21.58 19. 5T 1'023
Tobacco: : 22 = 2
: 100.00 100.00 7.81 T.46 6 3
o1 erone; = | = =
........ 18.26 2k.10
P . 46
Peamuts ... ceeenn ceaa 42,3k 22.3h 1.06 1’26 18 T
................... 39.36 : 36 -1 68
Tung nuts 53.1k -99 8
g TS ... .0l 2 2/ 32 -39 1.62
.................... 100.00 100.00 3,51 7'32 gé -01
: : 3.05
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Table 11.- Farm marketings and home consumption: Percentage distribution
of value, averages 1935-39 and 1947-49 - Continued

Percentage distribution of:

Commodity group Livestock and : All commodities

Commodity : products or crops
. 1935-39 1 19M7-b9 ¢ 1935-39 ¢ 1947-kg . 1935-39 [ 1947-bg
: Percent Percent Percent Percent Percent Percent
Vegetables: . _—
Dry edible beans ..........: 5.7k 6.82 1.36 1.22 .5k 51
Dry field peas ............: .53 .86 .13 .15 .08 -Og
Mung beans «+..eceiennian..s -—— .02 —— 2 ——
POtatoes ...u.eveeennrnnnn.: 23.23 23.91 5.53 1+.26/ 2.17 1.78/
Sweetpotatoes .............: 5.27 3.30 1.25 .59 R) .2k
Other--sales: :
Artichokes ......e00uuvu.: .21 .12 .05 .02 .02 .01
Asparaegus, fresh ........: 1.27 LT .30 .13 .12 .06
Asparagus, processing ...: .52 .68 .13 .12 .05 .05
Beans, lima, fresh ......: .50 .29 .12 .05 .05 .02
Beans, lima, processing .: .18 .48 .0k .09 .02 .0k
Beans, snap, fresh ......: 2.51 2.25 .60 ko .23 .17
Beans, snap, processing .: .52 1.03 .12 .19 .05 .08
Beets, fresh ..c..cvveunn: - A7 .06 .03 .02 .01
Beets, processing .......: .07 .10 .02 .02 .01 .01
Broccoll ........ .38 .68 .09 .12 .0k .05
Brussels sprouts ........: .18 .21 .0k .0l .02 .02
Caebbage, fresh ....cecev.t 2.07 1.83 49 .33 .19 .14
Cabbage, processing .....: .1k .09 .03 .02 .01 .01
Cantaloupes ......eceeeoes 1.87 1.90 B .34 .17 .14
Carrots .ev-ecececneens et 1.42 2.06 .34 .37 .13 .15
COULIPIOWET ©ouvvenennnnns .79 .80 .19 1k .07 .06
Celery ..ceeeevean. 2.37 2.32 .56 RN .22 .17
Corn, sweet, fresh ......: 1.00 1.67 .24 .30 .09 .12
Corn, sweet, processing .: .96 1.17 .23 .21 .09 .Og
Cucumbers, fresh ........: .68 .78 .16 LAk .OE .0
Cucumbers, processing ...: .39 .68 .09 .12 .gl gi
Eggplant ...... Cereenenent .12 .12 .03 .0 a1 01
Escarole .e..eecesccecces: .07 A7 .02 .03 . .01
GarliC ..ceceececcccccneet .06 .08 .02 .01 .81 .g/
Honeyballs ..eceeeeeeeeest .07 .02 .02 2/ .02 2/
Honeydews ..... .24 .26 .06 .02 .2 g/
Kale ...ceevnnnnnennannant .05 .06 .oi .ou §4 A
Lettuce ....c0cvveve. ceeat 3.94 5.30 .91; .90 .21 .?-1
Onions ..eeeveeeeoncoceeet 2.25 2.8 .5 .ga .13 .03
Peas, green, fresh ......: 1.39 42 .32 '26 .11; .11
Peas, green, processing .: 1.51 1.45 .38 .1 .07 .08
Peppers, Zreen ....ec....: 17 1.04 .1 ‘0? .01 g/
Pimentos, processing ....: .09 .07 .02 '01 .2/ 2/
Shallots ..ceeecesncececeet .05 .04 gé 'll 2 EA
Spinach, fresh .......... : .84 .62 20 .03 o "
Spinach, processing .....: .10 .16 . .89 .N& 57
Tomatoes, fresh ....cecest L.66 4 .99 1.%.% .60 :26 3
Tomatoes, processing ....: 2.79 3.37 " '25 et ‘1
Watermelons «.ceeeeeeeeaat 1.23 1.h2 .82 .76 .32 .32
Miscellaneous ..... ceeeaat 2:3’,13&8 l‘égg 5-5‘+ 3:28 2 37 136
Othe';gngm?. consm@tion ee.:_ 100,00 100.00 23.79 17.5% 9.33 7.43
Fruits and nuts: : 2 18 12
Grapefruit SCRTRITETETIRRLE 2’-3&? gg'? !;2 .32 .22 .13
Lemons.....................: .05 :07 o st ﬁ/ 2/
Limes 16.05 15.61 o0 130 B 3
Oranges eeeeeeeseeieiinneed 25'65 23,29 3.31 1ok 1.30 ‘81
eeetasastsans . o
Apples . ) 2.28 1.50 .30 A2 .12 .05
Apricots -27 P 03 106 o1 02
AvOCadoB ecceseccccccconccant . . 3h .13 .15
N . 2.57 4.13 .33 3
Chernes...................: s .97 .19 .08 .07 .03
Cranberries -09 ‘18 o1 .0l 3/ g:eL
DAtEE tcocecoccocecacnnnnnel . 0 .05 .03 .
FAS «eveneorarensecncnsnsst .56 59 7
Continued -



: distribution
Tgble 11.- Farm marketings and home consumption: Percentage
of vaelue, averages 1935-39 and 1947-49 - Continued

Percentage distribution of:

: Livestock and : comodi ties
Commodi ty : Commodity group :  products or crops AL e -
T 1935-39 | 19W7-h9 ¢ 1935-39 . 19W7-M9 | 1935-39  19T-b9
Percent Percent Percent Percent Percent P_eg_chﬁ
Fruits and nuts; :
Continued :
Grages tesescssscsssssssaest 9.30 10.32 1.20 .86 U7 gg
01iVEB +.vececosssonecosanal .39 .66 .05 .05 .02 . 2
Peaches ..covsevorocoansesst 11.16 10.38 1.kh .86 .56 .3
PEATS +eocscccsecsssssssaasel 4.35 5.40 .56 R .22 .19
Persimmons «.oceeescosesecss .02 .03 2/ 2/ 2/ 2/
PineappleB .oeecsscsencnanst .01 2 2 % 2/ 2/
Plums and PrUNES .e..eeeesst b.77 4 .82 .62 . 24 .17
POmMEgranates ...oeecevesrest .01 .01 2/ f_/ 2/ 2/
Strawberries, fresh .......: 7.72 5.82 1.00 .I9 .39 .20
Strawberries, processing .: 3/ 1.75 3/ .15 3/ .06
AImONdS ceeseecccsscccscsent 1.12 1.54 1k .13 .06 .05
Filberts ..ceeceeeeoccconcest .13 .19 .02 .02 .01 .01
PECANE +evevsveonsncacnnsanl 1.78 2.37 .23 .20 .09 .08
Walnuts .cececescccncccees ] 2.46 2.66 .32 .22 .13 .09
TOtBl cececennsecccscsccet 100.00 100.00 12.91 8.33 5.06 3.47
Sugar crops: :
Maple BIrUP «ceeeeses 5.07 L. .46 .13 .07 .05 .03
Maple sugar ..... ereeeeaent .28 Q11 .01 2/ 2/ 2/
SOTEO BLTUD .evvvensscasoost 7.98 5.33 .20 .08 .08 .03
Sugar beets ....cicessseannt 56.46 63.55 1.45 .91 .57 .38
Sugarcane Sirup ..eseeseecs: 11.62 T.06 .30 .10 .12 .04
Sugarcane fOr SUgAT .....e.: 18.59 19.49 .48 .28 .19 .12
Total stevececsoccnssconees 100.00 100.00 2.57 1.44 1.01 .60
Seeds: :
AlfBlPE sv.eeesoccasanssnnal 24,16 18.84 .30 .20 .12 .08
Alsike ClOVEr ..eceeencacset 6.76 3.18 .08 .03 .03 .01
COWDEAE ceessecsscsscsssssst 16.86 12.24 .21 .13 .08 .05
Lespedeza ...ecessvccacsnnat 8.58 9.0k4 A1 .09 .0k .0k
Red ClOVEY cevvevecocensacstl 17.09 18.43 .21 .19 .08 .08
SWeetClover c.ccececsecncaet 6.05 3.27 .07 .03 .03 .02
TimOthy «¢eeeeececcccsecnnat 4.82 2.63 .06 .03 .02 .01
Other 4/ .......... RN : 15.68 32.37 .19 .33 .08 .1k
Total ceevevsceconnsse cesel 100.00 100.00 1.23 1.03 48 .43
Miscellaneous: :
BrOOMCOYN +ecoveesoescncoast 22.35 15.42 .10 .08 Nollt .03
HODPS vovevennnnnnes hi.27 Lk .01 .19 .22 .07 .09
Peppermint ..oeevpecenecnast 12.57 14.96 .06 .08 .02 .03
POPCOYD «vvvann. 9.80 12.76 Ol .06 .02 .03
SPearmint ....eeeiuvenenen.t .95 4,16 2/ .02 2/ .01
Other 5/ .vevvevvnnnn eeeees__ 13.06 8.69 .06 .ok .02 .02
Total iceeveeens vesrassne : 100.00 100.00 U5 .50 17 .21
TOta)l CTOPB teeeeesoecanasaast 100.00 100.00 39.20 41.67
Total all commodities ...ececes: 100.00 100.00

.
.
.
.

1/ Package bees, queen bees, horses, mules.
2/ Less than .005 percent.
3/ Included with fresh.

L/ Bentgrass, Bermuda grass, Kentucky bluegrass, crimson clover, chewings fescue, meadow fescue, tall

£
ri':;rui ,B slam:::r, ﬂuniiard, orchardgrass, Austrian winter peas, redtop, common ryegrass, perennial

¢ 8 owe nni
crested wheatgrass, V:lhite clov:; .cmmnon and Willamette vetch, hairy vetch, Hungarian vetch, purple vetch,

5/ Flax fiber, hemp fiber, hempseel, vegetables grown under glass.
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Table 12.- Farm marketings:
value, averages 1935-39 and 1947-49

Percentege distribution of

Percentage distribution of:

Commodity group

Livestock and

All commodities

Commodity products or crops
1935-39 1947-k9 1935-39 1947-49 1935-39 1947-k9
Percent Percent Percent Percent Percent Percent
Livestock and products:
Meat animals:
CalVES tuvverenennnnnnnnnant 6.56 7.51 3.16 k.15 1.8 2.37
Cattle .v.evvvnnn... ceeeeent 46.89 48.47 22.56 26.79 13.32 15.29
HOGB cvvvvvnnnnnns Ceeeeaaaat 38.96 39.71 18.74 21.95 11.06 12.53
Lambs sevuvenannnnn Ceeeaeant 6.72 3.82 3.23 2.11 1.91 1.20
Sheep eccveennn. ceecesenanat .87 .49 42 .27 .25 .15
Total .eevvececcaene eeees: 100.00 100.00 48.11 55.27 28.40 31.54
Dairy products: :
Butter .......... cerereeeent 1.72 .68 .53 A7 .31 .10
Butterfat «..e....... ceeeeat 2k .62 13.38 7.60 3.33 4.48 1.90
Milk, retail seeeveevennnas: 22.19 9.61 6.85 2.40 4.05 1.37
Milk, wholesale ..oevevenns: 51.47 76.33 15.88 19.02 9.38 10.85
Total .vivececeveennnnnnat 100.00 100.00 30.86 24,92 18.22 14.22
Poultry and eggs: :
Broilers ...... teeeereneanal b7 12.60 .85 2.35 .50 1.34
Other chickens ..eceeeveee.: 25.98 17.62 L.66 3.29 2.75 1.88
Eggs, chickens ............ : 61.09 60.95 10.95 11.38 6.46 6.50
TULKEYB eveveverennenannaant 7.71 8.2k 1.38 1.54 .82 .88
Turkey hatching eggs.......: 45 .59 .08 .11 .05 .06
Total ....eve esresessnesl 100.00 100.00 17.92 18.37 10.58 10.66
Miscellaneous
BEESWAX <cveeecverneconsenel 61 .95 .02 .05 .01 .01
HODEY toeveconcancnccncnnnat 6.72 19.33 .21 .22 .13 .12
MOhBITr .e.eveecenons . 5.37 L1k A7 .64 .10 .03
WOOL teveeeannennns Ceeeeeant 60.41 56.65 1.88 .22 1.11 .37
Other 1/ ceeevevnennncnnenss 26.89 18.93 .83 .01 .49 .12
Total cevececacascocnnnsat 100.00 100.00 3.11 1.1h4 1.84 .65
Total livestock and products : - - 100.00 100.00 59.04 57.07
Crops:
Food grains: :
Buckwheat .c.ccocecesencesss .33 L1 .05 .03 .02 .01
RiCE tevvvivvenncecnacannns : 6.63 7.01 1.06 1.2? !l;g ig
eveeteaene Cereneanaaaat 2.22 1.11 .35 . . .
3?!2&; .................... . 90.82 91.7h 14.50 19.1h 5.90 8.22
TotBl cecececsconsscsasost 100.00 100.00 15.86 20.86 6.50 8.96
Feed crops: : 0.60 1.43 1.8 .58 .80
Barley ..... cesssssecnessnal 10.72 18.1; 7-79 10-29 339 e
COPDl cevennncncnss igf;g iu:og 4 o4 95 107
oyl W 1 s el & 2
1IN ceveceocnnnsnes 2.12 L .64 .2 . . .
So;glgt:ln gra.n ............... 100.00 100.00 13.33 17.60 5.46 7.56
Cotton: : . 8.44 .60
LAt vovevneosencennnnennne:  86.15 87.36 20.60 1; 7‘6’ T I.lo
[=2Y=Y: R 13.85 12.64 3.31 §26 g 51
TOLABL eeeeecerconcccnns ..:__100.00 100.00 23.91 20.20 D .
: . .8 3.5k 3.37
TODACCO eecscsecsocense 100.00 100.00 8.65 71.85
01l crops: : . 1.8 .21 .80
F1aX8€€d +ccccoscsoccsessccst t8.57 ggiﬁ 12; 1.73 2 2
PeBNULE «ococececsccscscone 1.37 .8 1.9 .09 45 1.75
Soybeans .....-......-o..oof ko-g;. 53'§2 '2/ .22 2/ .0l
B OO . T 2 SN S 5 MU - B
: Continued -
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Table 12.- Farm marketings: Percentage distribution of
value, averages 1935-39 and 1947-49 - Continued

Porcentage distribution of
s Tivestock and : A1 commodities
+ products or crope

Commodity group

:
Commodi ty ! X
| 1935-39 P 19L7-L9 Po1935-39 P oa9L7-Ly Po1935-39 ' 29L7-L9
¢ Percent Percent Percent Percent Percent Percent
s
Vegatables: :
Dry edible beans ......ceceosd 7.51 8.18 1.35 1.19 .55 51
Dry fisld peas «...ecececeecsi .17 1.11 Al .16 .06 .07
Mung besns eeeceseeees vevened --- .02 --- 2/ --- 2
POtat0oS oesveeeesesnecensesei 26,76 27.91 L.B1 4.06 1.97 1.7L
Sweetpotatoss seseeesecraracel 3.51 2.55 .63 .37 .26 .16
Artichokes ceccecccess ceesvee H .30 .15 .05 .02 .02 .01
Asparagus, fresh .......cc..ef 1.86 .96 .33 i .1h .06
Asparagus, processing .......: 17 .87 .1l .13 .06 .06
Beans, 1ima, fresh .....ec...et .73 .38 .13 .06 .05 .02
Beans, lima, processing .....: .27 .52 .05 .09 .02 Non
Beans, snap, fresh cececcce.. .t 3.67 2.90 .66 A2 .27 .18
:a::, i‘rmpl'm processing ..... : .7; 1.33 kL .19 .06 08
at8, freSh eccecorcussccass s .3 .21 .06 .0 . .
Beots, processing c..eeeeeeeed 11 .13 .02 .Og 313. .8%
Broccoli eeeeeees teesesesarsel .56 .38 .10 .13 o0l .06
g‘gsb:els;przuts R .2ﬁ .28 .05 .0k 02 .02
go,fresh co.cccvevnee 3.0 2.36 . . . )
gabbage, processing ceecccceed .20 12 .?)).51 .(3)15 :gi .%)i
C::::::ups N .......: g.gg g.lgg 9 .36 .20 :15
Cauliflower .ec.ceee. teecsieest 1.16 1.04 :g :ig .(1)?3 %)g
Colary .ooooiiioiinseresnese! 3.7 2.99 .62 13 .26 19
¢ rn, sWeet, fYesh ceececcesset 1.7 2.15 .27 31 .ll .
orn, sweat, processing .....s 1.LO 1.51 .25 .22 .10 gT:
Ccuucnmbers, fresh coc.e R 99 1.01 .18 :15 .07 .]62
Fgg‘:]‘.b:?’ processing ....eeet 57 .87 .10 13 .Oh .05
Y1} S | .18 .16 03 . ) .
ESCArole escecescsccosscsasccet 11 21 . R R -3
. LN ] L] . .02 .
gg:z;gaii;n:::::ooa-.oo-c : 0%8 0%% coz 083 :gi :co)ll
Honeydews ...........:."”“: .35 .3 -02 Y - 2/
. .33 .06 .
i(‘:t:u;;......................: .08 .08 01 .gi .gi .gi
Lottuc .::::::::::...4........f g.;g 6.23 1.0kL «99 : H :h3
Peas, green, fresh .:: 2:0b 3:5% 3 o -2 -23
Peas, green, processing «....: 2.21 8 -1 -08 15 -03
Peppers . 10 7 oho 27
s BTOEN eveveeoonerooet 1.13 1.3L 20 * 16 .12
ghi:-i;t::, Processing secee.es: 13 09 02 '(l)g -0 -08
OLS eevevecncrcocaconnce . . : * <01 o
Spinach, fresh eeeeeeeseee.. i 1.2;{ '3% -2 s -0 2/
Spinach, processing eeevec.eo SN ©20 -2 12 <09 -05
Tomatoes, fresh ccecescereeset 6.83 6.143 03 <03 .ol -01
"I"ZI:::oei, processing «..e.eeet  L.09 L.35 1'-273 '?}3‘ -50 39
MOLONS eeevcnannns : * . .
Mi5ce)l1aneous eeeesecosscccaet 1 1% -33 -27 io m
Total seveses ol 103'8(3) log°50 el 80 .3% 'gt
es00cccescencse . .00 17.99 lh'ss oIl °
et hd T.37 6.21&
Pratte and muta: :
Lemons .:. ﬁ.ZS 3.65 .50 .30 2
Limes ...... sreeeast Lol 3.79 62 3 %6 5
LoD orenennene e .05 .07 .01 .01 -2 23
Apples ":...uu-...........x 17.19 160155 2.27 1.36 3/ 2
Friopeliad B I = 18- 21.38 3.08 . 93 +58
ee0c0cssccssccsscsced 2.h2 M 1.76 1.26 6
Avocados ...eveecccne : 1.54 4 13 -l
Cherries .."' 2-28 «72 0l .06 e 0
Cranberries R ceeccel .36 3‘96 .31 '33 002 .03
Oranberriss oovearer.s ceeeenet LS 1.02 .20 .08 2 Ll
T .09 19 0L .02 - -%
Grapes ““.“““...........: .59 61 ‘08 . +01 01
seseesesenet 9,88 10.84 1.3 ’gg gi 02
3 . . 38
Continued -
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Table 12.- Farm marketings: Percantage distribution of
value, averages 1935-39 and 1947-k9 - Continued

Percentago distribution of:

Comodity group Livestock and : A1 commodities

1
s
Commodity s products or crope :
;193539 Lokt P 19353 Tl 1935-39 ¢ 19L7-kg
:  Percent Percent Percent Percent Percent Per cent
t
Fruits and nuts: :
(Continued) :
(lives sesccscccscccccscsceel -hl .70 -05 .06 .02 .02
cesescreceset 10,76 10.2) 1.43 .85 .58 .36

Peaches cevecccces > 55 ML 23 19
Pears ..x h.g% S.O;I .2 .2 .2 .2
PersimmonS eeecocecceenscaoss 02 0 5/ 34 Z// z;
Pin6apples ceecsccrcsceccenet -9 ) U/ 3{ A Z 2
lea]ﬂprunsﬂ seecccsscosl ho 5 QZ 02 -2 .2 g/
Ponegranates «..........c...2. .0l .0 Bé Eé Eg E:
Strawberries, fresh ........:  7.98 5.87 1. e ~2/ 0
Strawberries, processing ...: 3/ 1.86 % 22 2 -
Amonds ec.eevecccsoccrcancet 1.70 1.23 .02 .02 :01 :01
Filberts ceececececceccoacant %3 2. g -22 019 109 ‘08
Pacans eecscesccccscesccccece s 1, 9 038 -35 .23 .lh ‘10
Walnut8 eceevcccec.s eeseseccel 2062 2'7 L 8.25 o2 30511

Total teeevcveciccncecsnees 100,00 100.00 13.20 . R

Sugar crops: .
uﬁaple BIrup ciceeecienreiaaat 5.09 k.16 .(l)i .g6 .2 23
Maple SUAT veeevrcrreccnonat .25 09 20 '6{ a T
SOYEO BIrUD tiveeeeccccocnoet L4.35 3.00 1.61 :97 .66 21
Sugar DeOtS .eceeecsiseanceat 62,55 67.02 -19 o ‘08 ‘03
Sugsrcane SiTUP ceevcena.e .3 23.% 23.22 .53 :30 122 13

(D G | ° ° 2
S“%:ﬁ;nemsugx 100,00 100.00 2.57 1.4L 1.00 .82
)

Seeds: : .
Alfalfa viieieneinenincnenans 26,93 20.38 -33 'Sg .él:j -819
Ksike clover .eevvevesieneeas  7.54 3.kl 'gg -05 . .
CWPeaB ®esccccssoscvceccsson 7030 5'09 .12 .10 ‘Os od‘
Le8PEAOZA 1vrvanaanneennnnn:  9.57 977 23 .20 .09 .09
Rod clOVET vuvuuennnannnann: 19106 19.94 108 0l .03 .02
SWOBLCLOVET 4uvvvuenenrnanin:  6.T5 3.23 .07 .03 .03 .0
vt (SR TLISPICTINPOe i e Y 235 .09 =15
"ol e TTOO 0 T00.00 1.22 1.00 .50 .

Kiscellaneous:: . -0l .03
Broomeorn ouvueieiiiniinnnn: 22,35 15.42 12‘} .gg .08 .10
Hope \iuieiiiiiiiiiinieenane: L1027 k.ol ‘06 .08 .03 .03
PPPErmnt vuvevueuennennana: 12,57 1L.96 08 w07 .02 .03
POPCOrn vveiiieennnnnnnnenans  9.80 12.76 _2/ .02 2/ -a
SPORPIANt veuuursnnnnnnns .95 L.16 % .ol .03 .02
R O I 8.69 s o7 ,20 222

Total voevinvinininnen.. . t_200.00 100.00 :
X 100,00 100.0C 10.96 42.93

Total €rops vuvevvuuinnen.ns.t -

s _200.00 100,00
tal a1 commodities ceceracendt

—~———— :

Less than ,005 percent.

}f Package bees, queen bees, horses, mules.
g Included with fresh strawberries.

clover,
n bluegrass, crimson common ryegrass,
tgrass, Bermuda grass, Kentucky Austrian winter peas, ::::;f’ﬂ n vetch, purple vetch,

f“"“e; ladino clover, mustard or chardgrass,
Tyegrass, Sudangrass ,’sunflowex", common and Willamette vetch,

ested wheatgrass, white clover.
er glass.
Rax river, hemp fiber, hempseed, vegetables gr mﬂ;m ¢
3

tall
chewings fescue, meadow feac;:;e



: of farm marketings
Table 13.- Home consumption: Percentage distribution of value and percentage
3 and home consumption, averages 1935-39 and 1947-49

Percentage of farm
Percentage marketings and
distribution : home consumption

Ccmmodity _ -
: 1935-39 ¢ 1947-b9 ¢ 1935-39 1947-b9
Percent . Percent ) Percent . Percent
Livestock and products: :

Meat animals: : .
CALVEB «.cvveerossonnscssannascsssonnnnesi 0.49 0.88 0.07 0.07

CALLLe +ovvvenerccnncnronnanssascnaansaasl 1.27 2.85 .17 .22
HOGB «ocvverenennsnnnsnssnsteesesnssasassl 17.79 21.62 2.43 1.66
LAMDE «oeceseconccrsoncnns cesecserseassnel A1 .13 .01 ~ .01
SHEED +reevrvsonssesncnsannasasasacasannsl 07 .01 1/

09 :
Total ....... Weeseseescsassssesesssanael _19.75% 259.55 2.69 1.96

Dairy products ............ 31.00 29.81 4.23 2.28

Poultry and eggs: :
ChiCKENB +ovevvnvonvenarssoanscasannnnosat 9.4y 6.68 1.
Eggs, chicken .......... . : 11.39 11.12 1

Honey .coeeee.. .15 .25 .02 .02

Total livestock and products ....ceeeeeess 72.02 73.60 9.82 5.64

Crops:
Food grains: :
Buckvheat ........ eeeeseeecaeanecenannant .02 1/ by 1/
Rice cevvveienennnns .01 .02 1/ 1/
RYE eveceoonsesrosascnsanssasoncansnasssl .01 1/ 1/ 1
WHEAL «evevrenennncesasoossasssassssssssst .88 .31 .12

TOLAL ceoeeveccvocncccanossssasosssanest .92 .33 .12 .02

COTT vevenveenennnnnennnnansss cesesecsssvenal 1.h0 1.02 .19 .08

PEBIUES + v vennesnesneeneennsnneeneennnennst .12 .11 .02 .01

Vegetables: :
Dry edible DEANSB «.eeecvervvoccccooacnnnsnt 42 .
Potatoes ...ccveveaanen ceseesctesssenesanal

.03
A7

1.37

Other .c.coteceosconccscoscossosncsoncccnant

3.40
Sweetpotatoes .......... evvesce 1.97
i9h

1.67

06
46
27
17T
%6

Fruits and nuts: :
Grapefrult ...veeieiiieneieeaeeiananananst .01 .01 1/
OTBNZEE «cvvvovrvcosssassosnoe arrnsassast .06 .05 .01
ADDLEB .evevrecctcasrarrsscccosssnnnananst 1.k9 1.12 .20
APricots «evveveersvessennnennnanenonnonst .02 .02 1/
CHETTi€B vevieerreoranncnncansssassasannsel .15 .18 .02
1

ke grr

e

PeaecheB ..cocoerecoorossrscsscsonsssesonst A5 .34 .06
PEArS ccvoceccectrateccsocronncrsansncnnst A7 .20 .02
Plums Bnd PruneB ....ceccesovesesconscnnst .10 A1 .02
Strawberries .....cceetcicnccssnccens conel .13 .
PECANS «.vvevencorerossssssoasasscossosset .08 .08 .01
WalnULE «oooeucevenrsnsercnscosssssnsannel .01 .02 1/

A2 R 2R

TotBl ceeieeineerncnocncsncncanne cevaeet 2.73 2.32 .37

Sugar crops: :
Maple BITUD cvivvvrennncnnsssncsncnnnns ot .0k .0 o
.01 1/
SOrgo BITUP ..cvvvevernnnnccnsscacsannnnet .31 .20 .ol .02
Sugar cane Birup .eeiececesccrotncrianaet .37 .17 .05 .01

B o .12 41 .10 .03

COWPEAS oveessearsoseerseccseassssesonsnos ? .36 U2 .05 .03

TOLAL CTODB +runeeennnnnnenssensnnnnnnnnees 27.98 26.40 3.8 2.02

Total, all commodities .......eeeeeeenst 100.00 100.00 13.63 7.66

759 3.

1/ Less than .005 percent.
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